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From the Editor's Desk 
illiteracy and unawareness etc. The efforts 

from the central and state governments are 

needed to make this system easier and safer.

The paper titled "A Study of Hotel 

Industry to find Job Satisfaction through 

HRM Practices" by Mukesh Choubisa & Dr. 

Shilpa Kanthalia explores the relationship 

between HRM practices and job satisfaction 

in the context of hotels of Udaipur division. 

The various dimensions of HRM included 

in the study are recruitment, selection, 

career growth, working conditions. The 

study reveals that HRM practices in the 

hotel industry of Udaipur has not been fully 

developed and there is an urgent need to 

employ the services of HRM professionals, 

consultants and researches to help shape and 

develop new directional focus that will 

ensure an efficient and effective human 

resources practices. 

The paper titled "Impact of Watching 

Television on Nutritional Awareness of 

Adolescent College going Girls", the 

authors, Shweta Vyas and Geetu Singh, 

have dealt with the impact of media in 

relation to dietary pattern, and nutritional 

awareness of college going adolescent girls. 

The study reflected that adequate food 

consumption and nutrition education to 

adolescent girls is very much needed and 

this can be promoted with the help of 

nutritionists with an interest in media to 

bring the changes.

Welcome to the Volume VII of  'Nirnay' 

2016 Journal of Decision Sciences, the 

Journal of Faculty of Management Studies, 

JRN Rajasthan Vidyapeeth (Deemed to be 

University), Udaipur.

The present issue consists of Research 

Papers and management perspective in 

varied domains of management research. 

The authors of these papers have used 

different methodologies in presenting their 

findings.

The paper "Customer Relationship 

management in Banks" A study of CRM 

efforts made by public sector banks & 

private sector banks by Mr. Hemant Trivedi 

is a research paper based on the study of 

CRM efforts made by public and private 

sector banks to serve better services to their 

customers using factor analysis techniques.

The paper "An Empirical Study on 

Implementing Efficient Cashless System in 

Southern Rajasthan" by Dr. Chandresh 

Chhatlani and Bharat Sukhwal is an attempt 

to understand whether the cashless system 

can be adopted by people of souther 

rajasthan or not. The study highlights a 

number of challenges in implementing 

cashless system of Payment in southern 

Rajasthan, which includes  frequently loss 

of internet connectivity, discontinued 

electricity, inadequate infrastructure, 

internet frauds and other security issues, 
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issues in e-commerce as business should 

ensure a safe and secure environment for 

trading with customers and stakeholders. It 

i s  r e l e v a n t  t o  d e v e l o p  a  m o r e  

comprehensive understanding of ethical 

issues as it affects brand image, and 

subsequently how sales, marketing and 

advertising principles are applied to the task 

of making company profitable for long.

The current edition has impressive 

variety of articles that should be of interest 

to a wide variety of practitioners, 

researchers and academicians. It is hoped 

that the readers will find this issue to be 

interesting and useful in the contemporary 

context. I am thankful to one and all for their 

immense contribution and also request for 

suggestions, if any, so that necessary 

changes can be introduced in the favour of 

greater audience.

Corporate and their Corporate Social 

Responsibility: Subaltern Perspective", 

authored by Dr. VeenaDwivedi, illustrates the 

various perspectives and views about the work 

done by corporates as per need of poor people, 

labour accountability and voluntary social 

responsibility. It was recommended that 

companies need to extend their perspective 

beyond short term gain and develop long-term 

s t ra teg ies  for  soc ia l  and  economic  

empowerment ofmarginalised community. 

The paper "Financial Ratio Analysis: A 

Comparative Study of Bombay Rayon Fashions 

Ltd & Arvind Ltd." by GarimaMadaan 

examines quantitatively the information found 

within company's financial statements. The 

study examined the financial statements and 

analysed selected companies' financial 

prospects in terms of per share ratios, 

profitability ratios, liquidity and valuations.

The paper "Ethical Issues in E-

commerce" by Rekha Darbar and Pallavi 

Takher appraises the importance of ethical 

The paper titled "Political Economy of 

Chief Editor

Prof. Anita Shukla
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Customer Relationship Management in Banks : 
A Study of CRM Efforts Made by Public Sector 

and Private Sector Banks
* Hemant Trivedi 

* Adjunct Faculty Pacific University of Higher Education and Research, Udaipur.

Keywords: Customer Relationship Management (CRM), Banks, Innovation, reliability, security

ABSTRACT

Customer relationship management (CRM) refers to the principles, practices and 

guidelines that an organization follows when interacting with its customers. Customer 

service management is a key component of business today and is a vital factor to improve 

the performance of any enterprise or banks. CRM in banks can be defined as the ability to 

understand, anticipate and manage the needs of the customer, interaction and 

relationship resulting in an increased profitability through revenue and marginal growth 

and operational efficiencies.

Present research paper is based on the study of CRM efforts made by public sector and 

private sector banks to serve better to their customers. Present study was done based on 

primary data collected from bank employees. A self design questionnaire was given to 

employees of private sector bank and public sector bank employees to respond.  A sample 

of 50 respondents was taken. It was asked from them what they do to evaluate the status of 

services they are providing and what efforts they make for customer relationship 

management. After analysis it was found that mostly managers check in their own 

capacity whether services are provided appropriately or not. It was found that banks take 

proactive actions in order to provide better services to their customers.

As far as CRM is concerned that bank employees do to provide better services to their 

customer five factor were extracted using factor analysis techniques, these five factors 

were - (i) Innovation, (ii) Quick Service, (iii) Empathy, (iv) Reliability, and (v) Security. It 

was found that bankers give preference to security and reliability over other factors. On 

comparing CRM efforts between public and private sector banks non-significant 

difference in the CRM efforts was found except in the area of innovation. It was found that 

regarding innovation private sector banks are much ahead of public sector banks.
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cycle from pre-purchase to post-purchase 

interactions. In service industry it is 

believed that a repeat customer is believed 

to cost merely a fraction of what need to be 

spent in servicing a new customer in service 

transaction, hence it is very necessary to 

retain existing customer through Customer 

Relationship Management.

Many companies are turning to 

customer relationship management systems 

to better understand customer wants and 

needs. CRM applications often used in 

combination with data warehousing e-

commerce application and call-centre, 

which allows companies to assess 

information about customers buying 

history, preferences, complaints and other 

data so they can better anticipate what 

customer will want. The goal is to instill 

greater customer loyalty. The other benefits 

of Customer Relationship Management are 

- the ability to provide faster response to 

customer inquiries, Increase efficiency 

through automation, having a deeper 

knowledge of customers, getting more 

marketing of cross selling opportunities, 

identifying the most profitable customers, 

receiving the customer feedback that leads 

to new and improved product and services 

and doing one to one marketing.

CRM and Technology

CRM evolved out of the need for sales 

executives to maximize the use of 

technology in sales process. This started 

Introduction

Customer Relationship Management 

abbreviated as CRM means a kind of service 

to enhance the customers' overall 

experience. It refers to the principles, 

pract ices  and guidel ines  that  an 

organization should follow while 

interacting with customers. Customer 

Re l a t i onsh ip  Managemen t  i s  an  

organizational strategy to develop mutually 

profitable long term relationship with the 

customer (Stanley, S. 2012).  An 

organization can interact with customer in 

number of ways like marketing, advertising, 

websites, direct mail, SMS, call centers etc. 

From the organization's point of view the 

entire relationship includes direct 

interaction with customers such as sales and 

service related processes and forecasting 

and analysis of customer trends and 

behavior (Investopedia). The entire point of 

CRM is to build a positive experience of 

customers with the company and keep 

customer coming back.

Today in the age of information and 

Technology there are various tools and 

techniques available and means of them 

CRM can be implemented in better ways.  

Elements of CRM range from a company's 

website, emails for mass mailings and 

telephone calls. Social media is another 

platform through which also CRM can be 

implemented in better way by interacting 

with customers during the customer life 
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to data, such as contact data, purchase 

history and any previous contact with 

customer service representatives. This data 

helps employees interact with clients, 

anticipate customer needs, recognize 

customer updates and track performance 

goals when it comes to sales. CRM 

software's main purpose is to make 

interactions more efficient and productive. 

Automated procedures within a CRM 

module include sending a sales team 

marketing materials based on a customer's 

selection of a product or service. Programs 

also assess a customer's needs to reduce the 

time it takes to fulfill a request.

CRM and Banking

In post liberalization period banking 

sector has gone through incredible changes 

the reasons for these changes being 

competition among banks earlier only 

nationalized banks were in the scene but 

after liberalization banking sector is open 

for private sector and foreign sector banks 

also hence competition among the banks 

was increased to woo the customers and 

banks have become more customer centric 

where banks take cares of their customers 

more efficiently this is what we call concept 

of CRM. As discussed above currently 

prevailing information technology has 

played significant role in implementing 

CRM.

It was observed that banks lose their best 

clients who are sometimes their High 

Networth Individuals (HNI) to competitors 

with the interdiction of personal 

information manager (PIM). PIM was a 

small electronic notebook where sales 

people kept names and addresses of 

contacts. Over the time the PIM evolved in 

to computer based contact management 

system. Given the increased need of 

flexibility and access to more information, 

contact management system evolved in to 

sales force automation (SFA) and SFA 

eventually evolved in to CRM. CRM 

system offered sales executives access to 

enterprise-wide data such as real time 

orders, product delivery information and 

customer complaints / resolutions. This was 

all in an effort to not only make sales but 

also to keep customers engaged and buying 

new products and services.

In this new age of information and 

technology everything in CRM is 

information technology driven. Technology 

ranges from simple user friendly interface to 

complex back-end database and knowledge 

management system. Big databases are the 

core part of any CRM system. Data about 

customers is collected from multiple 

sources. 

CRM Software

Dedicated CRM softwares are available 

that collects customer information at one 

place to give business easy access to data 

like contact information, purchase history 

and other information etc. Special CRM 

software aggregates customer information 

in one place to give businesses easy access 
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played a major in retail banking, but its role 

is complementary to customer service 

initiatives of offering wide range of 

services.

Review of Literature

Shirmila Stanley (2012) in her article 

"New Perspective in the Banking Sector - 

The CRM Way" concluded that banks now 

has become boundary less, virtual and time 

independent i.e. twenty-four by seven. 

Banks now believe and embrace Customer 

Relationship Management with sharp focus 

on customers with providing them better 

services with superior technology. She 

further suggests that Banks need to 

differentiate themselves by offering value 

added services and building long term 

relationship with their customers. The CRM 

Program must be embraced and promoted 

by top management and supported with a 

comprehensive annual CRM plan to ensure 

organization wide success.

Vinayagamoorthy, A. and Sankar, C. 

in their empirical study in Salem district of 

Tamil Nadu studied the role of Customer 

Relationship Management in banking 

sector and the need for Customer 

Relationship Management to increase 

customer value by using some analytical 

methods in CRM applications and provides 

some guidelines CRM. The added that 

satisfied customers are loyal customer, their 

retention rate is much higher and so is their 

overall profitability for the bank. CRM 

offers the most holistic route for banks to 

due to a variety of reasons. Experts opine 

that inefficient and improper service is one 

major reason. The remedies suggested by 

them are that banks should adopt customer 

relationship building approaches to 

improve Customer Life Time value (CLV) 

and Customer Delight thereby resulting in a 

long term relationship.

Banks can increase their profitability by 

a d o p t i n g  s t r a t e g i e s  l i k e  m a r k e t  

segmentation, adopting innovative 

techniques, building better customer 

relationships etc. Banks started identifying 

new customers segments like students, 

house wives, working women and high rich 

net worth individuals. In this period of cut-

throat competition banks adopted 

information technology and data mining 

techniques to get better information about 

customers and build and manage customer 

relationships. Data mining helps to retain 

customer by understanding individual need 

and fulfilling it, thus delighting them in long 

run, which was not possible earlier in 

absence of data mining technology and fast 

computers. In the banking sector in India, 

New Age Private Banks are in the forefront 

of utilizing the data mining techniques to 

improve customer relationship. CRM 

softwares from many companies like SAP, 

Siebel, Oracle etc. are available. Using 

these softwares organizations are benefiting 

themselves by enhancing customer loyalty 

t h r o u g h  C u s t o m e r  R e l a t i o n s h i p  

Management. Although technology has a 
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predictive data mining models as its core 

provides the business a cutting edge to 

maintain and enhance relationship. The path 

of a successful business like ICICI Bank and 

innumerable other corporations and 

organizations is build on data mining as the 

guiding factor.

Objectives of the Study

The main objectives of the present study are 

as follows -

1. To study the CRM efforts made by 

public sector and private sector banks.

2. To identify the main areas or factors of 

CRM efforts made by bank.

3. To compare CRM efforts made between 

Public Sector and Private Sector Banks.

Hypothesis of the Study

H : There is non-significant difference in 01

the CRM efforts in different areas made by 

public sector and private sector banks.

Research Methodology

Present study is conducted to study the 

CRM efforts made by public sector and 

private sector banks for their customers.

Sampling Unit: as per the objective of the 

study sample of the study is taken from the 

population of employees working at various 

levels in the public sector and private sector 

banks of Udaipur Region

Sample Size: A Sample 50 employees 

working in the public sector and private 

sector banks of Udaipur region was taken.

Data Collection: A self designed structure 

enhance customer relationships. Banks can 

enhance customer retention, profitability 

and loyalty and get an increased share of 

banks from their customers. Banks need to 

embrace CRM as a principle and adopt a 

s t r a t egy  fo r  manag ing  cus tomer  

relationships that effectively addresses 

three key areas, customers, processes and 

technology. Finally banks should take 

actions such as recognition and delegation 

of work, freedom to handle customer's 

grievances and management's approval to 

take decision according to the situations.

Bihari, S. C. and Murdia, M. in their 

paper titled "CRM in Banking Sector with 

special reference to New Age Banks" found 

that  In an e-world where, business is done 

at the speed of thought, the real challenge 

for the future lies in anticipating the 

demands of the new age and providing 

sustainable solutions. CRM strategy must 

cover all the market segments such as retail 

customers, Indian corporate sector, trade 

and agricultural sector for their banking 

requirements. The banks must adopt e-

CRM 'Customer-centric' focus approach, as 

it is believed that products should be 

devised for the customers and not the other 

way around. Thus Customer Relationship 

Management is essential to compete 

effectively in today's marketplace the more 

effectively you can use the information 

about your customers to meet their needs the 

more profitable you will be. Operational 

CRM with the help of analytical CRM with 
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Cronbach's Alpha value obtained was 0.827 

on 12 items which shows high level of 

reliability of the questionnaire.

Sampling Technique: The primary 

data for the present study was collected 

using convenience sampling method. Due 

to reluctance of the Banks to give full list of 

their employees so that employees can be 

chosen randomly from employee list hence 

researcher was compelled to use convenient 

method of sampling to collect data.

Data Analysis Results

In the present section results of data analysis 

performed on collected primary data is 

given.

questionnaire was used to measure the 

efforts made by Banks to manage 

relationship with their customers. Questions 

related to how the bankers measure the 

quality of service they are providing and 

CRM efforts made by them were asked on 

five point Likert Scale type of questions. 

Total 12 statements related to CRM efforts 

and 4 statements related to how banks 

measure quality of service they are 

providing were asked. Besides this other 

information like name of respondents, type 

of bank in which they are working, their 

designation was also asked.

Reliability of the questionnaire was 

tested using Cronbach's Alpha. The 

Table 1: Distribution of Respondents according to type of bank 

Type of bank N %

Public 34 68.00

Private 16 32.00

Total 50 100.00

Table 1 shows distribution of respondents according to type of bank in which they are 

working. In sample collected 68% employees from Public sector bank and 32% were from 

private sector banks.

Fig. 1: Distribution of respondents employees according to type of bank
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Table 2: Methods of Evaluating Quality of Service

Method Score Rank

By taking feedback from customers at regular intervals 4.24 1

When customers complaint about a particular service 3.08 4

Regular meetings of bank employees held through which status of 
banking services is known

4.12 3

Managers regularly checks individual services whether they are 
performed well or not.

4.18 2

Fig. 2: Method of evaluating bank services

taking feedback from customers at regular 

interval, secondly managers regularly check 

individual services the whether they are 

performed well or not. On the third position 

comes regular meeting of bank employees 

Table 2 shows method by which bank 

knows about quality and status of basic 

services provided at banks like deposit, 

withdrawal, ATMs etc. The data in the table 

shows that highest preference is given to 

10



NirnayNirnay

04

according to need of particular segment. 

Employees are trained for new changes in 

technology.  

Secondly banks try to provide "Quick 

Services" (factor second) by providing 

online services so that time can be saved by 

avoiding long queue and take advantage of 

online services at their own comfort level. 

24 X 7 call center services are provided so 

that customer can ask about any query. 

Third factor is "Empathy". To take care 

of customers training are provided on 

personality development and organizational 

behavior to bank employees. Behavioural 

trainings are also given to bank employees 

so that employees behave properly with 

customers.

Fourth Factor is Reliability. Reliability 

is ensured by build trust among customers 

and making services reliable.

Fifth Factor is Security. Security of 

anyone's account is very necessary as far as 

financial services are concerned. Hence 

efforts are made to ensure security of 

accounts while transactions are made. 

Security of the account is maintained so that 

information is not revealed to anyone other 

than the authorized person.

Importance given to factors 

The extracted factors were analyzed 

further using Friedman Test. The Friedman 

test revealed that factor differ significantly 

as far as preference given to them is 

concerned ( 2 = 52.061, p<0.001). The data 

related to preference given to factors is 

given in the table 3 below.

held through which status of banking 

services are checked and on last position 

comes the method of checking a particular 

service when customer make complaint 

about a particular service. Hence it can be 

said that on the first three positions comes 

processes which are proactive in nature and 

the method or action on fourth position is 

reactive in nature. Thus it can be said that 

banks are pro-active in knowing the status 

of banking services whether that are 

performing well of not.

CRM efforts made by banks to serve 

bank customers better

Bank respondents were given twelve 

statements related to customer relationship 

management related statements to rate on 

five point Likert type of scale from "To a 

great extent" to "Not at all" . On the response 

received factor analysis using Principal 

Component method was applied. Total five 

factors were extracted explaining 80.35% 

cumulative variation. On the basis of 

characteristics they represents the factors 

were named as follows - 

1. Innovation

2. Quick Service

3. Empathy

4. Reliability, and

5. Security.

Innovation means banks make efforts to 

provide innovative services to attract and 

retain customers. The innovative services 

includes customer segmentation on the 

b a s i s  o f  v a r i o u s  d e m o g r a p h i c  

characteristics and try to provide services 

11
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Table 3: Preference given to factors

Factor
Mean 
Rank

Rank

 
Innovation 2.36 4

Quick Service 3.36 3

Empathy 2.12 5

Reliability 3.40 2

Security 3.76 1

Fig. 3: Preference given to CRM efforts

empathy and last comes innovation. Hence, 

it can be concluded that in an effort to 

customer relationship management first 

banks try to build faith of customers and 

later they go on for other type of services or 

efforts.

In an effort to make better CRM 

practices banks first give emphasis to 

provide security of customers' bank 

accounts so that their faith can be build up. 

Secondly they make sure that services are 

reliable. Third they try to provide quick 

services. On the fourth position comes 

12
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Comparing CRM efforts made by Public sector and Private Sector Banks

Table 4: Comparing CRM efforts made by public and private sector banks

Factor
Type of 
Bank

N Mean SD t df Result

Innovation
Public 34 3.91 0.70

-3.22 48
** (p < 
0.01)Private 16 4.54 0.52

Quick 
Service

Public 34 4.54 0.49
0.44 48

NS (p > 
0.05)Private 16 4.46 0.82

Empathy
Public 34 4.01 0.67

0.67 48
NS (p > 

0.05)Private 16 3.88 0.72

Reliability
Public 34 4.50 0.62

-1.45 48
NS (p > 

0.05)Private 16 4.75 0.45

Security
Public 34 4.68 0.47

-0.99 48
NS (p > 

0.05)Private 16 4.81 0.40

Overall
Public 34 4.20 0.44

-1.85 48
NS (p > 

0.05)Private 16 4.45 0.46

Fig. 4: Comparing CRM efforts made by public and private sector banks
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making it easy to do more in CRM area. 

Present study was done based on primary 

data collected from bank employees. A self 

design questionnaire was given to 

employees of private sector bank and public 

sector bank employees selected as per their 

availability to know about CRM efforts 

made by their banks. To sample size was of 

50 respondents. It was asked from them 

what they do to evaluate the status of 

services they are providing. In answer to this 

question it was found that mostly bankers 

take direct feedback for customers. 

Managers also check on their own capacity 

whether services are provided appropriately 

or not and regular meeting are held to check 

whether there is any lacuna in services and 

least they are based on complaint received 

from the customers. Hence it can be said that 

banks take proactive actions in order to 

provide better services to their customers.

Next respondents were asked to rate 

various efforts made for better CRM of five 

point scale. On the received responses 

factor analysis was applied and five factors 

or areas are found in which direction banks 

make efforts to provide better services to its 

customers. These five areas are - (a) 

Innovation, (b) Quick Service, (c) Empathy, 

(d) Reliability, and (e) Security. On analysis 

it was found that bankers give preference to 

security and reliability over other factors. 

On comparing CRM efforts between public 

and private sector banks non-significant 

difference in the CRM efforts was found 

Table 4 given above shows test results 

after comparing various CRM efforts made 

by public and private sector banks. Test 

result shows that overall there is non-

significant difference in the efforts made by 

public sector banks (t = -1.85, p>0.05). On 

comparing different factor or CRM efforts it 

was found that the only significant 

difference in the CRM effort Innovation 

was found between public sector and private 

sector banks (t=-3.22, p<0.001). As far as 

innovation is concerned private sector 

banks make more efforts regarding this as 

compared to public sector banks. Regarding 

any other factor or CRM efforts viz. Quick 

service, empathy, reliability and security 

there was non-significant difference in the 

efforts made by public sector and private 

sector banks. Hence concludingly it can be 

said that there is no significant difference in 

the CRM efforts made by public sector and 

private sector banks except in the area of 

innovations and we accept the hypothesis 

"There is non-significant difference in the 

CRM efforts in different areas made by 

public sector and private sector banks".

Conclusion

Present research paper is based on the 

study of CRM efforts made by public sector 

and private sector banks to serve better to 

their customers. CRM means customer 

relationship management which need of the 

hour in the cut throat competitive 

environment among banks. Emerging 

information technology tools have helped in 
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An Empirical Study on Implementing Efficient Cashless
 System in Southern Rajasthan
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ABSTRACT

This paper reveals insights of rural and urban people of Southern Rajasthan on 

cashless system. Not only Urban but also Rural people put considerable impact on 

development of the country economically and socially. With the up-and-coming 

developments of the technology rural people can also go upwards. The study was 

conducted in Southern Rajasthan to understand whether the Cashless System can be 

adopted by people of southern Rajasthan or not. All the data have been collected with the 

help of a structured questionnaire and analyzed. Respondents' answers reveal that 

cashless economy can become a powerful tool in reducing black money and forged 

money and stealing of money. Many of them were disagreed that cashless economy 

system can fight with terrorism. However, it is general truth that, after adopting any 

software based system not only economy but efficiency of getting various financial 

reports instantly increases. Many Rural people rely on cash based system rather cashless 

due to unawareness of computer system, bad hands in Internet, afraid from cyber fraud. 

Few challenges are very slow Internet connections, less or almost nil hardware support 

agencies, electricity shortage, etc. The result of the hypothesis testing using Pearson chi 

square was showed that there is a significant relationship in the predicted attributes on 

the users' intention to use cashless system.

Keywords : Cashless Economy, Online Transaction, Internet Based Economy, Southern Rajasthan, Rural Area
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Structured Data (USSD), Aadhar Enabled 

Payment System (AEPS), Unified Payment 

Interface (UPI), Immediate Payment 

Service (IMPS), Mobile Wallets, Point of 

Sale, Mobile Banking, Real Time Gross 

Settlement (RTGS) and Micro ATMs. The 

Introduction

Cashless  economy has al l  i ts  

transactions through electronic mediums 

viz. Debit cards, Credit cards, Net Banking, 

National Electronic Funds Transfer 

(NEFT), Unstructured Supplementary 
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introducing Lucky Grahak Yojna and Digi 

Dhan Vyapaar Yojna[7]. Few more schemes 

have come into force like zero Excise Duty 

on POS Devices and All goods for 

manufacture of POS devices, lesser charges 

for IMPS, NEFT, USSD & UPI, toll-free 

helpline for digital payments and BHIM 

Mobile App [1].

Cashless payment system is the 

momentous provider to the efficiency and 

strength of an economy [4]. Innovations in 

technology and financial models are 

constantly required for the efficiency of a 

secured cashless system[5]. As developed 

countries like United States having only 7 

percent cash transactions of their total 

transactions and in India at first sight, the 

cashless system might seems to be an 

incredible initiative, the rural community of 

India is not accepting transactions without 

using cash based money, using of credit and 

debit cards and/or net banking due to 

traditional culture of physical saving, 

illiteracy, unawareness, less support in 

terms of Internet, software and hardware, 

less confidence and not relying in adoption 

of new technologies [3]. 

Literature Review

Alvares, Cliford (2009) in their reports - 

there is a huge quantity of fake currency 

available in India. The battle against such 

currency is easier. In this report it is also 

conveyed that however new technology's 

printing facilities can found fake currency 

but there should be more steps to be taken.

Government of India is also promoting 

Cashless Economy with the aim of 

minimizing cash robbery cases, reducing 

expenditure of various money related 

processes, reduced black money and fake 

money, to fight with terrorism, among 

others. As per government "Faceless, 

Paperless, Cashless" is one of professed role 

of Digital India [1]. A survey on money 

transaction through Internet, banks and 

bank related cards expresses that 

government of any nation, which wants 

cashless economy, have to done homework 

"not less than excellent" before launching 

cashless system, otherwise most of the 

people of  that nation will suffer[2]. As the 

payment structure has a critical and 

important position in every financial system 

whether it is of a nation or a small business. 

Efficient payment structure is one the 

foundations for development of a nation. 

Policies related to payment structure 

also aims to improve the usefulness of 

money, economical augments and stability 

in various other systems. With Digital 

Payment Systems, government of a nation 

has to think about Stable Infrastructure in 

terms of Internet, Software & Computer 

Hardware, Proper Education of Digital 

Payments, Security Enabled Payments, 

Capacity Building, Awareness, and 

Encouragement of Digital Payments among 

its people and among government systems. 

Government of India has also tried 

attracting people to use cashless system by 
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Jeet Amrutiya and Aakash Antala 

(2016) expressed that - the first and the 

foremost pre-requisite for building an 

economy having no cash is to have every 

single entity, whether an individual or a 

small-scale or a large-scale firm, to be 

registered under unique IDs. This can be 

achieved biometrically, as has already been 

done in India with the advent of the 

Government's UID scheme named 'Aadhar'. 

And already, nearly 42 million bank 

accounts in India have been linked with 

Aadhar. Such feasible and low cost 

biometric systems could easily support 

electronic payment systems which could 

replace the current hand-to-hand currency 

system. According to a RTI reply by RBI 

before demonetization, India's 86% cash 

was in the form of 1000 and 500 notes. It 

cost the central bank Rs. 3,917 crore to print 

Rs. 500 notes in circulation, and Rs. 2,000 

crore to print the Rs. 1,000 notes in 

circulation currently. Denomination Cost of 

printing is (Rs.) 2000 4.72 1000 (Old) 4.06 

500 (Old) 3.58 50 1.80 20 1.5 5 .50.

From the literature review it is revealed 

that there are problems of discontinued 

electricity and slow Internet connection 

exists in rural areas, therefore it is very hard 

to implement digital payments in rural and 

tribal areas. Even schools and colleges in 

such areas are fighting with these crucial 

challenges. There is no reliability and 

instability of Point of Sale networks. This is 

biggest challenge which may take years to 

As per a report by Price Water House 

Coopers in 2015 - people in India's who are 

not using the facilities of banking is about 

233 million. Even the people, who are using 

banking facility, are not able to use bank 

cards efficiently. Efficient users of bank 

cards are only about 1.46 million. 

In their study Maitanmi Olusola et al. 

(2013) have concluded - that a number of 

tasks have already been initiated to 

implement cashless economy and numerous 

people agreed with the Indian government's 

vision in terms of loss of cash, reducing theft 

and armed robbery.

Vidhi P. Kakkad (2017) conveyed in 

their study - there is lack of awareness in 

many people, technology uneducated 

people are facing difficulties on using 

cashless system in India. Therefore, it is 

impossible to develop 100% cashless 

societies; therefore the idea of less cash 

system seems better than cashless system. 

In any case Indian people strongly believe 

that cashless systems are good sings of 

development of India.

Menariya P.M. (2017) investigated - the 

real-life users of bank cards and Internet 

banking in Rajasthan.  He has used 

Statistical Package for Social Sciences 

(SPSS) to get the conclusions. Their result 

shows that acceptance of bank cards and 

Internet banking is significantly influenced 

by Region, Urban or rural, Age, Education, 

Income, Awareness, Ease of Use and 

political background. 
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4. To calculate the methodology and 

character of transactions made by the 

rural and urban users for the 

different uses of Cashless System.

5. To observe the risk associated with 

Indian Cashless System.

6. To identify the attributes having 

significant impact on Cashless System.

Research Methodology

This study is performed to acquire 

information about Cashless economy. The 

study is conducted in Southern Rajasthan. 

Other than few urban people, including the 

rural and tribal people, a sample size of 100 

was selected using the convenience 

sampling procedure out of which 94 have 

been responded. This means response rate is 

94%. The sample includes both literate and 

illiterate people. Their responses have been 

recorded through the reliability of survey. 

Survey method is used to collect primary 

data. To collect the data a survey instrument 

(questionnaire) was designed, which 

consists of 27 questions like The Cashless 

System will minimize the fake currency, the 

country could avoid money laundering 

schemes, It can stop corruption in banking 

system, It can stop corruption in 

government system, this system can rise 

economic development, Cyber Crime will 

increase by using of Cashless System,  

literacy is very required to implement this 

be resolved. However Government of India 

has started regular technical audit and 

taking measures for risk mitigations, 

hackers are also clever and becoming 

successful in breaking the security. The 

charges of a cashless system should be 

determined on the basis of location, age and 

economic conditions. Otherwise old, rural 

and tribal people may not able to make 

payment of such charges. Stability of 

Software Applications is also a big fear 

among rural people. If the system crashes, it 

would really hard to implement that system 

again, even if it is having best technology 

and other measures. Rural people would 

immediately deny that. Not all targeted 

people are literate and aware. Some of them 

even do not know how to use of net banking 

and Debit cards. Educating people and 

making them aware is one of the biggest 

challenges in implementing cashless 

system.

Objectives of the study

The major objectives of this study are:

1. To know whether the Cashless 

Transaction can be adopted among 

people of southern Rajasthan or not.

2. To know if the people of southern 

Rajasthan understand Impact, Issues 

and importance of Cashless Transaction 

System.

3. To assess the preparation of Indian and 

State Government to implement 

Cashless System in Southern Rajasthan. 
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The analysis of the responses is done by the 

Pearson chi square method. 

Following are the Hypotheses :

Null Hypothesis H0: µd = 0

H1: Intention has a positive significant 

effect on actual behavior.

H2: Mind-set has a positive significant 

effect on intention. H3: Quality has a 

positive significant effect on Trust

H4: Usefulness has a positive significant 

effect on intention

H5: Creditability has a positive significant 

effect on Trust

H6: Ease of use has a positive significant 

effect on Mind-set

H6: Age has a positive significant effect on 

Mind-set

H7: Location has a positive significant 

effect on Mind-set and Intention

H8: Literacy has a positive significant effect 

on Mind-set and Intention

system, Transparency would be increased, 

Efficiency would be increased, Internet 

fraud will be increased, etc. Respondents 

were asked to put their opinion on a likert 

scale, which is from 1- 5, or say from 

"strongly disagree" to "strongly agree".

The major attributes which have been 

used to prepare the questionnaire are 

Convenience, Subjective Norms, Quality of 

Technology, Quality of Basic Resources, 

Service Quality and System Accessibility 

according to Area (Urban or Rural), 

Literacy and Age. Under these attributes 

minor attributes have been mapped like 

Ease of use, Usefulness, Creditability, Trust. 

The research believes that above major and 

minor attributes can develop an mind-set 

then an intention to accept digital payments.  

Table 1: Demographic profile of samples

Area Age

 

Group Frequency Percentage Group Frequency

 

Percentage

 

Urban

Rural

42

52

44.68

55.32

<25

25 – 35

35 – 45

>45

16

46

22

10

17.02

48.94

23.40

10.64

Total 94 100 94 100
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Education Cashless System’s user

Group Frequency Percentage Group Frequency Percentage

Less than UG

UG

PG or above

26

42

26

27.66

44.68

27.66

Bank Cards

Internet 

Banking

Mobile Banking

49

33

12

52.13

35.10

12.77

Total 94 100 94 100

Results and Discussions

Table 2 : Descriptive Statistics of the attributes

Attribute Mean Standard 

Deviation

Intention 4.44 0.65

Mind-set 4.13 0.59

Trust 3.96 0.61

Actual behavior 3.79 0.57

On the other hand, H1 to H8: µd ? 0 means 
that usefulness, mind-set, ease of use, 
credibility, accessibility, location and 
literacy are significantly associated with 
intention and Age, location and literacy are 
significantly associated with the mind-set. 

The result of the hypothesis testing by 
Pearson chi square was found very similar 
to previous research, that there is a 
significant relationship of the predicted 
attributes on the users' intention to use 
cashless system.

Conclusion

To achieve the fully implemented 
Cashless Transaction System in Southern 
Rajasthan, government has taken few steps, 

As per the table 2, it was analyzed that 
all means having values greater than 3.0, 
which clearly shows an overall positive 
response to the attributes that are calculated 
in this research. Standard deviations for all 
constructs was found less than one 
therefore, it can be said that the item scores 
were around the mean scores.

Hypotheses were also evaluated by 
verifying the statistics and data. The null 
hypothesis is such that H0: µd = 0, which 
means usefulness, mind-set, ease of use, 
credibility, accessibility, location and 
literacy are not significantly associated with 
intention and age, location and literacy are 
not significantly associated with mind-set. 
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issue II, pp 37-46.
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but these are not sufficient. It is found that 
age, location and literacy are significantly 
associated with use of Cashless System. 
People of old age, from rural and less literate 
are not having intention to use the cashless 
system in Southern Rajasthan. The central 
and state governments need to make this 
system easier and safer. This system should 
be updated regularly, as the hackers are 
updating themselves continuously.  There 
are a number of challenges in implementing 
Cashless System of Payment in Southern 
Rajasthan, which includes Frequently Loss 
of Internet Connectivity, Discontinued 
Electricity, Inadequate Infrastructure, 
Internet Frauds and other security issues, 
Charges, Instability of Software and Mobile 
Applications, Illiteracy and Unawareness, 
etc. From the study it is also found that that 
if people understands the usefulness of 
cashless transaction, if it easy to use, if it is 
to be implemented by organizations having 
credibility, if it is easily accessible in every 
location, the mind-set of people can be 
diverted towards this system and ultimately 
they have plan to use this.
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Abstract

This study has done to exploring the impact of HRM practices on job satisfaction (JS) 

in the context of hotel Industry. JS means sense of inner fulfillment & pride achieved when 

performing a particular job. The population of study covers the selected staff of hotels & 

the sample size covers all kind of employees, using the simple random sample techniques. 

This survey based on questionnaire. This study is limited to only five hotels of Udaipur 

Division. It was found that HRM practices have significant association with JS. In 

addition, recruitment & selection, working condition & carrier growth Ire found to have 

positive impact on JS. The hypotheses are tested & valid result was achieved i.e. impact of 

HRM practices on job satisfaction. In this study, some statistical measures such as Z-test 

mean & proportion analysis is used to examine employee's satisfaction. Conclusion & 

recommendations are discussed & limitations of the research are exposed.

* Research Scholar, Faculty of Management Studies, JRNRV (Deemed to be University), Udaipur 
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practitioners, students, local & foreign 

entrepreneurs India & other developing 

countries could benefit from this study by 

exploring the association between HRM 

practices & job satisfaction. Increasing 

global competition has created enormous 

challenges on organizations. 

To cope with the challenges efficiently, 

Human Resource has been considered as 

one of the most important factors in today's 

hyper competitive market place. In the 

context of a developing economy like India, 

Introduction

Many researchers have found that HRM 

Practices are positively linked with 

employee job satisfaction. But surprisingly, 

very limited number of studies has been 

conducted on HRM practices in the context 

of developing countries in general. This 

study has been conducted to fill the existing 

research gap & to explore the relationship 

between HRM practices & job satisfaction 

in the context of hotels of Udaipur division. 

Academicians, researchers, policy-makers, 

23



NirnayNirnay

04

satisfaction. The paper then discusses the 

finding of the study & draws the 

conclusions based on the empirical analysis 

of the study.

Research Objectives

The objective of the study was to identify 

the impact of various dimensions of HRM 

(recruitment & selection, carrier growth, 

working condition) on job satisfaction.

Literature Review

  A survey of the available literature in HRM 

practices in hotel industry reveals the fact 

that, this area has remained neglected for a 

long period of time. Much research was not 

done on this aspect until 1980's and there 

was a scarcity of reliable data pertaining to 

HR in the hotel industry. But by the 

beginning of 1980's this aspect attracted the 

attention of management experts and 

research scholars. HRM has now become a 

topic of fast growing research. As a result, 

the conceptual base of this branch of 

knowledge developed and its functional 

boundaries widened. At present the 

availability of literature on this topic is 

entirely different from that of period up to 

1980. There is an increased interest among 

practitioners and academicians and many 

studies on HRM both at national and 

international levels are now available. Some 

of the prominent studies relevant to the topic 

under the present study are listed below 

under two heads: individual studies and 

where the need for formation of capital is 

pressing, where developments in the field of 

industrial & bank management are 

dynamic, & where financial crises 

accompanying pangs of economic growth 

are frequent, the challenges posed by HRM 

are great importance; &, as a sequel, 

exploring the possibilities of the application 

of HRM becomes a very relevant field of 

enquiry & research. Human Resource is the 

most precious asset & delicate factor of 

production. In this global competitive 

world, it is necessary to retain skilled 

workers in the organization by efficient 

HRM practices. Every organization 

operates its activities with the support of 

HRM. The overall performance of any 

organization depends upon the extent to 

which human resource is effectively 

utilized. This study assesses the impact of 

Human Resource Management Practices 

(recruitment & selection, carrier growth & 

working condition) on job satisfaction in 

hotel industry. The selection of hotel 

industry for this study is done deliberately 

since the job satisfaction has direct 

implication for the success of this sector. 

This paper begins with brief overview on 

the relevant literature on HRM, job 

satisfaction, relation of HRM practices & 

job satisfaction. Then hypotheses of 

different dimensions of HRM practices & 

their influence Ire tested so that it can be 

empirically examined the impact with job 
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seven Caribbean hotels and establish that 

the good wages and good working 

surroundings are the important factors. 

Moreover, a study of a Las Vegas nightclub 

hotel also found good remuneration and job 

security to be important motivational 

factors. In the Simons and Enz (1995) study, 

278 hotel employees from 12 different 

hotels located through United States and 

Canada were surveyed. Their study 

originate that hospitality employees 

preferred (1) good wages, (2) job defense 

and (3) opportunities for improvement and 

development to be the top three motivation 

factors.

(Agarwal & Gupta, 2007) in their study 

'the Relation between Human Resource 

Practices, Psychological Contract and 

Employee Engagement: Implication for 

Managing Talent', evaluate HR practices 

and psychological contact. The ways in 

which the different human resources 

practices can shape and influence the 

interpretation of psychological contact of 

employees have been elaborately analyzed 

in this study.

(Ladkin, 1999) This paper offers a 

comprehensive review of the prominent 

research themes concerning hotel general 

managers. The paper identifies and explores 

six main research themes; issues relating to 

managerial work, hotel managers' careers, 

the personality characteristics of hotel 

managers, occupational functions, skills 

institutional studies.

(Glenn, 2016) in his paper 'Economic 

R e f o r m s  a n d  H u m a n  R e s o u r c e  

Development', strongly recommends a 

renewed focus on the labor policy that views 

development as a sustainable process of 

expanding the capabilities of people and one 

which seeks to mobilize human resources. 

In 1991 India witnessed significant changes 

in its economic policy when we adopted the 

economic reform measures in the wake of 

acute Balance of payment crisis and 

mounting fiscal deficits. However, it has 

been the declared policy of the Government 

to carry out these reforms while giving them 

a human face. The major challenges before 

our policy makers and planners are how to 

achieve efficiency and higher productivity 

while providing adequate social security 

measures to the workers.

(Wright, McMahan, & McWilliams, 

2014) in his research work 'Human 

Resource Management and Organisational 

Commitment mentions that the greatest 

competitive advantage of any organisation 

depends on the quality of its human resource 

and the effectiveness with which they are 

deployed. Acquisition of adequate and 

appropriate kind of human resource is 

perhaps the most crucial, complex and 

perpetual task of management of any 

enterprise.

(Chand & Katou, 2012) replicated 

Kovach's learning among employees of 
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consists of different questions on three 

HRM dimensions such as recruitment & 

selection, carrier growth, working 

conditions. A five points rating scales of 

questionnaire from strongly disagree (1) to 

strongly agree (5) are adopted to measure 

the variables of HRM Practices. Job 

satisfaction was measured by a one-item 

questionnaire on five-point Likert scale 

where disagree (1) to strongly agree (5). The 

secondary data used in the study have been 

collected from related journals, books, 

newspaper & internet, etc.

Data Analysis And Interpretations

In the present study, data is analyzed by 

enter wise method in a multiple regression 

analysis. In this context, a multiple 

regression was performed, by making use of 

all the discrete variables (i.e., dependent & 

independent variables) available in the 

dataset. In this study, some statistical 

measures such as Z-test, mean & proportion 

analysis is used to examine job satisfaction.

Hypothesis 1

There is no influence of "Recruitment & 

selection" on job satisfaction; It is assumed 

from the hypothesis that recruitment & 

selection has significant influence on job 

satisfaction. Table 1 shows that at 0.05 level 

of significance (two tailed test), table value 

(1.96) is greater than calculated value (Z = 

0.55). So, the null hypothesis is accepted & 

hence, thus, concluded that "Recruitment & 

selection" have significant influence on job 

satisfaction

and competencies, women hotel managers, 

and emerging themes. The commonalities 

and differences between the research fields 

are outlined, both within and between the 

categories. By way of conclusion, the paper 

identifies areas of research that would 

benefit from further exploration; these are 

issues relating to skills and competencies, 

job mobility, and the barriers to career 

advancement for females in the hotel 

industry.

Research Hypothesis

? H01: Influence of "Recruitment & 

Selection" on job satisfaction.

? H02: Influence of "Carrier growth" on 

job satisfaction.  

? H03: Influence of "Working condition" 

on job satisfaction.  

Research Methodology

Paper is based on both primary & 

secondary data. Primary data are collected 

through a structured questionnaire which 

was administered to employees of hotel 

industry. Convenient sample technique has 

been used to interview the employees. The 

target population of this study was 

employees in Udaipur division who are 

serving as a staff in different hotels in 

Udaipur division. For conducting this 

research, five hotels of Udaipur division are 

selected & from these five hotels total 100 

hotel employees are selected & out of this 

only 88 employees responses properly, the 

response rate is 88 %. The questionnaire 
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Table 1: Z Value

Variable N Mean Std. 

Deviation

Z Mean

 

Rank

Recruitments &  Selections 88 3.06 .11 .55 1

Career Growth 88 2.54 .11 4.18 6

Working Conditions 88 3.02 .12 .17 3

Source: Survey

practices on job satisfaction on some 

dimensions such as recruitment & selection 

(mean rank-01) & working condition (mean 

rank-03). The hypotheses test also shows 

that there is no influence on career growth 

(mean rank-02). Therefore, it is clear that all 

dimensions are not equally satisfied. It is 

also very clear from the Table 2 which 

dimensions highly satisfied or dissatisfied 

%age of satisfaction.

Table 2 shows percentage of different 

levels of Satisfaction. The table indicates 

that the highest 43.18 % of respondents are 

satisfied that recruitment & selection have 

great influence on job satisfaction followed 

by 36.36 % on working condition & the 

highest 29.55 % on carrier growth. Table 2 

also shows that the highest 11.36 % 

respondents are highly satisfied on working 

condition & the highest 4.55 % on carrier 

growth. The study also indicates that the 

highest 11.36 % of respondents are 

dissatisfied on carrier growth, 9.09% on 

working condition & the highest 7.95 per 

cent on recruitment & selection. Therefore, 

Hypothesis 2

There is no influence of "Carrier 

Growth" on job satisfaction; this hypothesis 

indicates that there is no influence of carrier 

growth on job satisfaction. Table 1 shows 

that at 0.05 level of significance (two tailed 

test), table value (1.96) is less than 

calculated value (Z =4.18). So, the null 

hypothesis is rejected & hence, concluded 

that there is no influence of "Carrier 

Growth" on job satisfaction.

Hypothesis 3

There is no influence of "Working 

condition" on job satisfaction; This 

hypothesis indicates that there is great 

influence of working condition on job 

satisfaction. Table 1 shows that at 0.05 level 

of significance (two tailed test), table value 

(1.96) is greater than calculated value (Z 

=0.17). So, the null hypothesis is accepted 

& hence, concluded that there is great 

influence of "Working condition" on job 

satisfaction.

From the above hypotheses testing it 

shows that there is great influence of HRM 
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hotels should be improved for the success of 

the hotel industry.

the analysis shows that there is no complete 

job satisfaction on any HRM dimensions of 

hotels. So, the HRM dimensions quality of 

Table 2: Satisfaction of Employees

Factors Dissatisfied Highly 

Dissatisfied

Satisfied Moderate 

Satisfied

Highly 

Satisfied

Total

 
R&S 7.95 17.05 43.18 25 6.82 100

CG 11.4 43.18 29.55 11.36 4.55 100

WC 9.09 22.73 36.36 20.45 11.4 100

industry of Udaipur. Proper working 

environment should be designed.  

Organizations should implement proper 

recrui tment  & select ion process .  

Management should make a clear cut career 

advancement path. Organizations should 

provide unbiased promotion. That is 

promotion should be provided based on the 

qualification of employees & or experience. 

Organization should design working 

procedure. Proper working environment 

should be designed. 

Limitations

Only five hotels of Udaipur division are 

selected. Small sample size was one of the 

major limitations of the present study. The 

study did not cover all the HRM practices of 

the surveyed Hotel industry.
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Impact of Watching Television on Nutritional  Awareness 
of Adolescent College Going Girls
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ABSTRACT :

In a media saturated culture, the multitudinous ways are used to pass information 

which influence behavior. Adolescence is a unique intervention point in the life cycle of 

every human being. During this period they search for independence and acceptance, 

and they are concerned about appearance. All these changes may greatly affect eating 

which is influenced by media.

Therefore, the present study was undertaken with an objective of studying the impact 

of television watching on food consumption pattern, and their food preferences of 100 

college going adolescent girls. For this, various tools were used i.e. dietary survey using 

food frequency method and interview schedule which covers the information about 

television consumption, dietary habits and their food preferences.

The study reveals that adolescent girls mostly belonged to the financially sound 

families, income ranging from twenty to eighty thousand per month. They consumed 

television and magazine in appreciable amount and most of the subjects preferred to 

watch food related advertisements on television. It significantly affected the food 

consumption pattern which seems to cause daily consumption of junk food and less 

consumption of fruits and vegetables by majority of the subjects. It was also evident that 

most of the girls tended eating out during their lunch break. Thus, the results indicate that 

the nutrition education and promotion along with production of healthy foods in the 

foremost requirements.

* Lecturer, Government Girls college, Nathdwara 
** Asst. Teacher, GGIC, Bulandshahar

adolescents have typically been considered 

as a law risk group for poor health and often 

receive few health care resources and scant 

attention. However, this approach ignores 

the fact that health problems later in life can 

Introduction :

Adolescence refers to the development 

period between the age group of 10-19 yrs. 

in developing countries, making up 1/5th to 

1/4th of their country's population; 
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Locale and Sample Selection :

All the sample was selected from the 

metro city i.e. Delhi, in an urban area where 

exposure to media and opportunities of 

eating out are more. The sample comprised 

of 100 college going adolescent girls aged 

between 17 and 19 years og age of various 

colleges of Delhi University i.e. Hindu 

College, Rajdhani College, NIIT and 

Kirorimal College.

Preparation of Interview Schedule & 

Data Collection :

Research interview method was used 

for collecting the information. An interview 

schedule was prepared for collection of data 

so that detailed information could be 

obtained. The schedule contained both 

closed and open ended questions. It was 

designed in such a manner so that to obtain 

the information related to :

* General Information

* Dietary Pattern

* Consumption of Media

The interview schedule was pretested 

before collecting the data.

Dietary Survey :

Diet survey was planned to determine 

frequency of consumption of specific foods 

or food groups. The food frequency is the 

best available method for assessing habitual 

dietary intakes. The underlying principle of 

food frequency approach is that the average 

long term diet is a more important exposure 

period then short term intakes. In this 

be improved on avoided by adapting healthy 

life style habits in adolescents.

 (www.worldbank.org)

Result of several studies depicted that 

heavier television use was associated with 

unhealthy eating habits (Scully et al., 2007, 

Torn et al., 2007).

Among this group, adolescent girls are 

more vulnerable section of the society but 

concern for nutrition has been rather 

limited. It was found that skipping meal, 

between meals snacking; eating away from 

home characterized the food habits of 

adolescents. These habits are further 

influenced by family, peer and media. The 

role of media to influence the food 

consumption pattern, food preferences and 

nutritional awareness of adolescent girls 

was investigated in studies but very few 

studies were done in India. Therefore, the 

present study was conducted on college 

going adolescent girls aged 17-19 year old 

girls with following objectives :

1. To determine the food consumption 

pattern of adolescent girls.

2. To find out the impact of media in 

relation to dietary pattern and nutritional 

awareness.

Methodology :

The design of the study was formulated on 

the basis of above mentioned objectives in a 

manner to assess the dietary intake pattern 

and impact of television watching on 

nutritional awareness and food preferences.
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Frequency of food stuff consumption :

The frequency data of consumption of 

various food stuff by adolescent girls are 

explained as under :

Cereals : Consumption of wheat flour was 

daily by all subject and other cereals is and 

products like rice, noodles, biscuits etc. 

were consumed on the weakly basis by both 

the age groups. Cereal products like pearl 

millet and maize were consumed by few 

subjects and that too rarely.

Pulses : They are among rich sources of 

protein. It was depicted that consumption of 

one or the other pulse was daily by almost all 

the subjects. Among the various pulses, red 

gram (68%), kidney bean (68%), pea (66%) 

black gram (64%) and lentil (63%) were 

consumed by majority of subjects.

Vegetables : Vegetables are categorized 

into their many categories i.e. leaf 

vegetables, roots and tubers and other 

vegetables. It was seen that leafy vegetables 

like cabbage (66%), sarson saag (63), 

Spinach (61%) were consumed by most of 

the subjects and other leafy vegetables like 

bathua saag, methi saag, sajjan patta etc. 

were consumed rarely by few subjects. But 

the consumption of roots and tubers like 

onion (90%) and potato (84%) was done by 

maximum subjects daily.

Other roots like carrot and radish were 

consumed by most of the subject weekly. 

These are rich in carbohydrates and can 

form an important source of energy in our 

method, the subject was asked about the 

number of times certain foods of 

combination of goods eaten per day/per 

week/per month or any other period of time.

Statistical Analysis :

The statistical methods used for analysis of 

data of the present investigation are :

* Mean

* Standard Deviation

* Karl Pearson's coefficient of 

correlation

Results :

Analysis of data involves a number of 

closely related operations that are 

performed with the purpose of summarizing 

the collected data and organizing these in 

such a manner that they will yield answer to 

the research questions. It is the final step of 

research which leads to a logical 

conclusion. In order to throw light upon the 

mentioned aspects, the results have been 

divided in following parts:

Background Information : The subjects 

were undergraduate students of Delhi 

University falling in age range of 17-19 

years majority (78%) being 17-18 years old. 

Most of the students (60%) were vegetarian 

and few possessed ovo-vegetation food 

habits. As per family background, majority 

were from nuclear families. It was also 

found that 55% students were from 

financially sound background with income 

group from Rs. 20,000 to 80,000 per month.
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Among these subjects very few subject 

consumed products like fish and egg 

weekly.

Milk & Milk Products : Milk is not only a 

source of good quality of protein but also of 

calcium and riboflavin besides some other 

nutrients. Consumption of milk was also 

fairly well i.e. 75% of subject daily 

consumed milk curd was consumed by 6% 

subject daily. Other milk products like 

paneer & lassi, were consumed by 

appreciable number of subject weekly.

Fats & Oil : Fat is required to the diet to 

provide essential fatty acids, to improve 

palatability of diet, and to provide energy. 

High intake is harmful leading to obesity, 

cardiovascular diseases etc. It was found 

that vegetable oil was consumed daily by 

the entire subjects and consumption of other 

form like ghee, butter was also good by 

majority of subjects.

Sugar : Sugar is a sweetening agent in 

beverage and other foods to increase 

palatability. They essentially supply energy. 

Sugar was consumed by all the subjects 

daily. But other sweetening agent like 

jaggery was consumed by few subjects 

rarely.

Beverage : It was reported by the subjects 

that majority of them consumed tea (60%) 

daily and most of the subjects consumed 

juice (48%), coffee (37%), cold drink 

(38%), soup (36%) and milk in products 

(51%) on weekly basis and drinks like kanji, 

diets. Also the consumption of other 

vegetables like tomato (100%) and 

cauliflower (54%) was done by maximum 

subjects where as brinjal and ladyfinger 

were consumed on weekly basis; other 

vegetables like bitter gourd, French beans, 

capsicum etc. were consumed weekly by 

most of the subjects. These vegetable are 

good source of dietary fibre, Vitamin-C and 

other minerals. They also provide variety to 

the diet.

Fruits : Fruits are generally good sources of 

vitamin and minerals and also contain 

antioxidants. Their overall consumption 

was not good very few subjects consume 

fruits like apple (22%), orange (12%), 

banana (11%) and papaya (7%) daily. An 

appreciable number of subjects consumed 

fruits like banana (65%), mango (62%), 

apple (59%), guava (59%), and grape (58%) 

on weekly basis. Fruits like apricot cherries 

etc. were consumed by very few numbers of 

subjects rarely.

Dry Fruits : They contain an appreciable 

amount of vitamin and protein and are good 

source of fats. Their consumption was fine 

especially of groundnuts (29%) and 

almonds (13%) but consumed by little 

number of subjects and other dry fruits like 

chilgoze, kaju were consumed by very few 

subject and that too very rarely.

Non-Vegetarian Food Stuff : One third 

subjects had non-vegetarian food habits and 

few subjects (9%) were ovo-vegetarian. 
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were having tendency to eat out during 

lunch break. The food preference eating 

place was also dominant showing that 

majority of girls liked combination of foods 

such as American - South Indian and South 

Indian - Punjabi etc. More than half of the 

girls preferred fast food plaza and one fourth 

girls preferred eating in college canteen.

Preferred junk food to eat while out of 

home was burger (29%) preferred goods 

were pizza/chowmin (17%) and patties 

(17%). Other girls preferred samosa, pav 

bhaji, golgappe etc. It was also seen that 

most of the girls consumed junk food daily 

and only 4% girls rarely consumed junk 

food.

Influence of Watching Television :

Television played an important role to 

encourage the consumption of junk foods as 

it was reported that 42% girls were 

influenced through television watching. 

Although friends were also found as major 

factor influencing to eat out of the home. 

The hours of consumption of television 

were also documented and it was found that 

majority (65%) of subjects watched T.V. for 

3-4 hours. The correlation between 

preference for food related advertisements 

i.e. beverage, fast food plaza, snacks, other 

food related advertisement and frequency of 

consuming junk food was also calculated 

and result shows that as the preference for 

food related advertisement increased 

consumption of junk food also increased 

hot chocolate fudge, coconut water were 

consumed by few subject rarely. It was 

noted that all the beverages were sweetened 

by sugars.

Snacks and Other Food Items : Majority 

of the subject reported that the consumption 

of various snacks like pau bhaji, chow mein, 

samosa etc. was weekly but if inquired 

individually it shows that consumption of 

snacks no matter what it is was daily. It was 

found that snacks like chow mein (41%), 

burger (44%), samosa (42%), paties (36%) 

and chips (75%) were consumed by most of 

the subjects. Food items like Pizza (51%), 

pau bhaji (36%) were consumed fortnightly. 

It was also seen that consumption of ice-

cream was rarely by 34% subjects. The 

consumption of sweet dishes was 

fortnightly by most of the subject i.e. 77% 

and for chocolates 36% respectively. 

Overall, it can be said that almost all snack 

items which are stated, were consumed 

frequently by majority of the subjects.

Thus, it can be concluded that among all 

the food groups consumption of vegetables 

and fruits is not satisfactory and 

consumption of junk food is high.

Dietary Preferences :

Nutritional awareness can be judged by 

the food preferences of subjects. The dietary 

habits of adolescent with respect to 

exposure to television are discussed below. 

It was found that 93% of girls did not bring 

lunch from home, which shows that they 
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these along with peer group do affect the 

food consumption pattern and food 

preferences. Low intake of fruits and 

vegetables and high intake of fast foods was 

reported. Thus the study shows that 

adequate food consumption and nutrition 

education to adolescent girls is the need of 

the hour and nutritionists with an interest in 

media should be instrumental in promoting 

the changes.
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correlation value being 0.775. A positive 

correlation (0.517) shows that as the hours 

of watching television increased, frequency 

of junk food consumption also increased. It 

was observed that subjects who watched 

advertisements on television believed on 

their reality. When inquired about their 

preference, it was found that most of the 

subjects preferred to watch music channel, 

daily soap, movies etc.

Thus, it can be said that the adolescent 

girls are continuously in exposure of 

television which play important role in 

creating such environment which leads to 

nutrition transition characterized by modern 

diets light in fats, sugar and salt different 

from traditional diet rich in grains, pulses, 

fruits and green leafy vegetables although 

sole effect of media on diet is not proved.

Conclusion :

On the basis of above discussion, it can be 

said that television was consumed by 

adolescent girls in appreciable amount and 
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Political Economy of Corporate and Their 
CSR : Subaltern Perspective

* Dr. Veena Dwivedi

ABSTRACT

Corporate Social Responsibility (CSR) is becoming an increasingly important 

activity to businesses nationally and internationally. As globalization accelerates and 

large corporations serve as global providers, these corporations have progressively 

recognized the benefits of providing CSR programs in their various locations. CSR 

activities are now being undertaken throughout the globe.

The term is often used interchangeably for other terms such as Corporate Citizenship 

and is also linked to the concept of Triple Bottom Line Reporting (TBL), which is used as a 

framework for measuring an organization's performance against economic, social and 

environmental parameters. The rationale for CSR has been articulated in a number of 

ways. In essence it is about building sustainable businesses, which need healthy 

economies, markets and communities. The key drivers for CSR are enlightened self-

interest, Social investment, transparency and trust, increased public expectations of 

business.

In this paper author try to make clear perspective and views about the work done by 

CSR as per need of poor people, LabourAccountability and VoluntarySocial 

Responsibility.Visible Impact Of Laboure Reforms,Monitoring And Inspection Of 

Factories By Government, Type Of Job ContractSocial Security Schemes, Situation Of 

Trade Unions and its Historical Perspective in Development Of Corporate: Subaltern 

Perspective Historical Perspective Of Development Of Corporate: The Zemindary, 

Village Land Revenue System:, The Ryotwar System, Suggestion and  Way Forward For 

Comprehensive Approach For CSR

Key Words : Corporate Social Responsibilities(CSR),SUBALTERN PERSPECTIVE and sustainable businesses

* Senior Asstt. Prof., Udaipur School of Social Work, JRNRV ( Deemed to be University), Udaipur  

practices and activities that have become 

highly integrated into business practices

There is a lot of excitement in India with 

the new Companies Act 2013, particularly 

it's in famous

Introduction 

Corporate social responsibility has 

evolved significantly over the past several 

decades from corporations simply writing 

checks to nonprofits, to a multitude of 
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that about 55% population, World Bank in 

1980 estimated 60% of poor, in 1992 MoRD 

estimated 52.49% poor, where as planning 

commission estimates showing a decline in 

no of poor in the county. Tendulkar 

Committee's in 2009 estimated 37.2% poor 

in India. N C Saxena Committee in 2008 

estimated that around 50 % poor in India.

When the NC Saxena report was 

released by the Ministry of Rural 

Development, the Planning

Commission refused to acknowledge 

the results of the study, that rural poverty 

level at 50% would have "tremendous 

financial implications." The Tendulkar and 

N C Saxena Committee proposed to most 

vulnerable sections such as homeless 

people, persons with disability aged, 

destitute, primitive tribal groups, single 

women, widows, and pregnant and lactating 

women in the category of poor. 

Underground Leakages Causing 

Drought For Poor  

So the fundamental question arise here 

that whether government has limited 

resources for the welfare of poor and 

marginalized section. The argument of 

government has been that because they do 

not have resources thus applying selective 

approach to target number of beneficiaries 

all welfare schemes and programmes rather 

than universal coverage. Beneficiaries' 

identification and selection criterion has 

been based on either census data or special 

Section 135 which make corporate 

social responsibility (CSR) mandatory for 

companies to contribute 2% of net-profit for 

CSR. There is still a lot of doubt and 

confusion in the mind of companies that 

have been engaged in CSR. Socially 

Responsible means "being socially 

responsible" rather than just "doing CSR" as 

most companies believe and practice.  

Corporate consider CSR as PR tool for 

image building to gain social trust. 

Large sections of the population 

remained untouched by the development 

trajectory of the nation. This is a curios 

phenomenon that we have been debating on 

number of poor in India. Poverty has indeed 

fallen in India, but there have been debates 

on poverty measurement again and again. 

Government always in the denial mode and 

underestimated the population of poor. Over 

the years there have been many estimates of 

the number of poor  county. 

The earliest effort to estimate the poor 

was during 1867-68. The Planning 

Commission has been estimating the 

number of people below the poverty line 

(BPL) .Beginning with 1992 BPL survey 

(52.49%),  the Ministry of  Rural  

Development (MoRD) has been organizing 

a survey/census every 10 years for 

identifying below poverty line households 

in rural areas. The census results are used by 

the MoRD and other departments to target 

beneficiaries for the various programmes. 

In 1973-74 Planning Commission estimated 
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Look at some of the exemptions under 

customs duty.  There's a neat Rs. 48,635 

crore written off on 'Diamonds and Gold.' 

items. And more than what we spend on 

rural jobs.  A lot more than we'll spend on 

the PDS in the coming year. This, of course, 

has been going on for many years in the 

'reforms' period. But the budget only started 

carrying the data on revenue foregone 

around 2006-07. Hence the Rs. 36.5 trillion 

write-off figure. It would be higher had we 

the data for earlier years. (By P. Sainath, 

2014)

Two Sides of Same Coin : Labour 

Accountability And Voluntary Social 

Responsibility

Unorganized or informal sector 

constitutes a critical part of the Indian 

economy. The corporate are indirectly 

getting benefits from Unorganized or 

informal but not responsible of any legal 

obligations.  The high levels of growth of 

the Indian economy during the past two 

decades have been contributed by 

unorganized work force. More than 90 per 

cent of workforce and about 50 per cent of 

the national product are accounted for by the 

informal work force. A high proportion of 

socially and economically underprivileged 

sections of society are   concentrated in 

informal economic activities.

The Indian State has ensured, in recent 

years that employers have a far greater 

control over labour than before. The 

prevailing discourse on labour regulation, in 

survey such as NSSO.  The methodologies 

of survey have its operational issues one 

hand and collection of information which 

many times resulted in exclusion of most 

needy and poor.

The year's 2013-14 budget documents 

says we gave away another Rs. 5.32 lakh 

crores to the corporate needy and the under-

nourished rich in that year.  The major 

write-offs come in direct corporate income 

tax, customs and excise duties. The amount 

we've written off for them since 2005-06 

under the very same heads is well over Rs. 

36.5 lakh crore.   Wiped off for the big 

cooperates in nine years.

Just To Understate What This Revenge 

Could Do For Poor And Needy.

Fund the Mahatma Gandhi National 

Rural Employment Guarantee Scheme for 

around 105 years, at present levels. 

MNREGS can be implemented for working 

lives of two generations of labourers. The 

current allocation for the scheme is around 

Rs. 34,000 crore. Fund the Public 

Distribution System for 31 years. (Current 

allocation Rs. 1, 15,000 crores).

By the way, if these revenues had been 

realized, around 30 per cent of their value 

would have devolved to the states. So their 

fiscal health is affected by the Centre's 

massive corporate karzamaafi.Even just the 

amount foregone in 2013-14 can fund the 

rural jobs scheme for three decades. Or the 

PDS for four and a half years.
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laboure become so vulnerable.  Following 

examples we take to demonstrated how 

rights of laborer are violated.  

• Type of job contract

• Paid leave entitlement 

• Social security benefits

• Condition of trade union 

Monitoring And Inspection Of Factories 

By Government

 Type of Job Contract

The type of job contract is a good 

i n d i c a t o r  o f  t h e  n a t u r e  o f  j o b  

security;According to data from NSSO data 

from the 68th and 61st round on 

employment-unemployment surveys assess 

the type of job contract in organized 

manufacture sectors.  NSSO data shows 

77.5% of the total workforce employed in 

the organized manufacturing sector had no 

written job contract.

The NSSO data clearly shows that 

workers employed as regular wage workers 

in the organized manufacturing sector are 

experiencing increasingly vulnerable terms 

of employment.  They mostly work under 

short-term contracts with little or no social 

security to support them. Increased nature 

of contract of employment contract has 

reduced the different among organized and 

unorganized sector labour. 

Because of verbal or a contract of a short 

duration granted employer more freedom in 

hiring and firing workers and exploitation 

are high in oral contracts which has no legal 

India, has been arguing in favour of labour 

market flexibility and doing away with 

restrictive labour legislation since it 

believes that labour laws hamper 

investment and growth of employment. As 

per this view, led to poor growth in 

employment and an overall disappointing 

industrial performance in the country. 

Employers in a new economic environment 

ask for the freedom to hire workers for a 

fixed term and can discontinue their 

services when not needed. (AtulSood, 2014) 

Visible Impact Of Laboure Reforms 

Increasing vulnerability of employment 

in the organized manufacturing sector and  

these changes have  impacted the 

bargaining power of labour through 

increased  usage of contractual labour, 

decreasing wage shares, reduced trade 

union participation and low coverage of 

workers under  any form of social security 

benefits. The workers in organized 

manufacturing sector are protected by 

legislation and enjoy greater entitlements 

than unorganized sector workers. Many 

laws protect and promotethe interests of 

workers employed in this sector like their 

health, wages, safety, minimum timely 

payment, maternity leave for women, 

bonus, provident fund, gratuity, etc.

Workers in factories have job security 

under IDA. Factory need to take state's 

permission which retrenches even a single 

worker.To make to clear we take some 

critical indicator to see who and why the 
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Social Security Schemes

Provisioning of social security benefits 

are the key responsibilities of companies.  

The NSSO data reflects the pathetic 

condition of social security benefits 

provided to Regular and Casual Workers.

validity.

Entitlement of paid leave for workers 

ensures job security NSSO data indicated 

that only 42.7% of regular worker are 

entitled for paid leave. Only a negligible % 

of casual worker has any paid leave. 

Access to social security schemes: 

 

  

Only PF/ pension and gratuity 4.07 0.17 3.07 4.18 0.67 3.52

Only PF/ pension and 

healthcare and maternity 

benefits 6.09 1.13 4.82 5.88 2.54 5.25

Only gratuity and healthcare 

and maternity benefits 3.13 0.08 2.35 2.1 0.13 1.73

PF/ pension, gratuity, 

healthcare and maternity 

benefits 21.6 1.19 16.38 10.65 1.49 8.92

Not eligible for any of above 

social security benefits 48.44 96.12 60.63 60.32 93.31 66.54

total 100 100 100 100 100 100

Table : Social Security Benefits amongst Regular and Casual W orkers

(in %, 2004-05 and 2011-12)

2004-10 2011-12

Social Security Benefits Regular Casual Total Regular Casual Total

Only PF/ pension (i e, GPF, 

CPF,PPF, pension, etc) 13.94 0.99 10.63 12.16 0.72 10.01

Only gratuity 0.92 0.02 0.69 1.27 0.15 1.06

Only healthcare and maternity 

benefits 1.82 0.29 1.43 3.44 0.99 2.98

last six years. 

Situation Of Trade Unions 

A collective organization of workers is 

for securing better conditions of work for 

all.Trade unions aim to negotiate with 

As Table shows, 60% of the regular 

workers and 93% of the casual workers are 

not eligible for any of the social security 

benefits mentioned.  In 2011-12. We see 

severe deterioration of the situation in the 

40



NirnayNirnay

04

"managing things" to the advantage of the 

employer.

Thus the position of labour has 

weakened over time, more rapidly since the 

adoption of neo-liberal policies in the last 

two decades.  Workers even in the 

"protected" organized sector face increased 

vulnerability with much lower levels of job 

security, reduced coverage of social 

security, and reduced wage shares in output 

greater use of contract labour workers make 

it more and more difficult for workers to 

unionise. This declined trade union 

movement further weakens their bargaining 

power. 

The last 15 to 20 years, in fact witnessed 

the role of state in its efforts to facilitate 

capital, whether it be in the form of 

exemptions granted to businesses. Labour 

legislation, which exist more on paper than 

in practice by corporate. This in a context 

where there has been an overall withdrawal 

of the state from a number of its 

responsibilities when seen from a welfares 

standpoint. The need of the hour, thus, is not 

to press for further relaxations, which would 

only worsen the insecure existences of 

labour force but to work towards securing 

and safeguarding the employment 

conditions of labour in the country. 

(AtulSood, Paaritosh Nath, Sangeeta 

Ghosh2014)

Historical Perspective of Development of 

Corporate: Subaltern Perspective 

employer on various labour issues such as 

job security, wage hikes, working hours, etc. 

Moreover, they seek to protect workers 

against unfair dismissals and support claims 

of compensation for injuries sustained 

during the course of work.Another 

important advantage of trade unions is that 

they minimize discrimination at the 

workplace. The Trade Union Act has been 

amended in 2001 by the central  

government. The fact that the bargaining 

power of the trade union is reduced.  The 

fact that during the decade the number of 

man days lost due to lockouts has been 

greater than those lost due to strikes. The 10-

year period has seen a total of 170 million 

man-days lost to lockouts as compared to 

84.05 million due to strikes.

Monitoring And Inspection Of Factories 

By Government : 

Labour Bureau statistics also reveal that 

the strength of the factories inspectorate 

staff is far from sufficient to carry out the 

required inspections In 2001, Punjab was 

the worst among all states with one 

inspector in charge of 996 factories. It 

would be physically impossible for the 

inspector to even organize one visit per 

factory per year.  Government found out a 

surprise solution which introducing he Self-

Certification Scheme (SCS). In SCS firm 

need to submit an affidavit which contains a 

declaration that the employer comply with 

all the provisions of the labour laws covered 

under the scheme. SCS is provides scope for 
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state land lordship versus the principle of 

private property regulated itsland revenue 

system. There are different systems of land 

revenue in Indiaestablished during 1828 to 

1831. 

The Zemindary

System is the facility of collection the 

revenue of a large district from a certain 

moderate number of Zemindars. 

Village Land Revenue System:

The institution of village community 

was found in northern India where. The 

proprietary right of land is vested in the 

entire community residing in the village. 

These village communities are little 

republics, having nearly everything that 

they want within themselves, and almost 

independent of any foreign relations.

The Ryotwarsystem

The peculiar principle of the third sort of 

assessment termed Ryotwaris to fix a 

maximum of assessmentupon all the lands 

of the country.Commercialisation of 

agriculture has not benefited to a large no of 

farmers but only fruitful for few a section of 

farmers. And the history of exploitation by 

Zemindars (land lord) and Bristh 

government is still visible and well know 

fact.During 1919 montegue Chelmsford's 

reforms know as "representation of 

benefices" system establishment. Thus 

Indian industries were given represation in 

the  s ta te  and cent ra l  provinces .   

Representation gave them an opportunity to 

In India large section of society still 

poor and marginalised which is outcome of 

systematic process of exclusion from 

resources and institution. The structural 

prevention form access of resources both 

financial and social has been historical 

phenomenon. Cast based social structure is 

primarily to control social economic 

political power in the hands of dominating 

casts. Which has been reflected in all spears 

of society and polity?  Thus the core power 

structure has remained unchanged before 

and after independence.  

To analyse and understand historical 

process of exclusion and marginalisation of 

Dalits and tribes and women. We need to 

evaluate role of state, corporate and 

globalisation.  Exploring the process of 

exclusion with subaltern perspective is 

critical to establish fact that the today's 

condition of vulnerable community is a 

result of socio economic and political means 

controlled by historically dominating casts 

of India. 

Explicit process of exclusion has started 

with British government's settlement of 

land and delegating rights to collect 

revenues and taxes on land and agriculture 

produce.  Because of industrialisation in 

Britain there was a need to integrate and 

regulate agriculture and produce to full fill 

the growing need of raw material for 

industries in Britain. In the process Indian 

business were also controlled. The British 

Government established the principle of 
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? Partnering with NGOs or proving grants

? Forming partnerships with government.

? Donations or grants for natural disasters 

? A national level plans should be 

developer which can be funded by a set 

corporate and corpus fund can be build.

? Specially manufacturing based 

corporate can take up national skill 

development program for youth from 

marginalized section and further 

provide employment in their respective 

firms and companies. CSR and 

c o m p a n i e s  c a n  h a r n e s s  t h e  

entrepreneurial talent of  the poor.

? Inclusion and diversity should be a basic 

principal for any CSR activities.

? Corporate sector should contribute to 

the development  of  poor  and 

marginalized section of society but 

should not be on the cost of weakling 

diluting of constitution provision and 

responsibility of corporate. 

? The CSR should not be based on 

corporate profit but if their profit 

reduced for companies are losses in 

loss, mean they are not liable for CSR. 

? Proper implementation of laboure laws 

specially those provisions protecting 

and promoting rights of laboure should 

be core accountability of company. 

? Companies need to extend their 

perspective beyond short-term gain and 

develop lone term strategies for 

social and economic empowerment of 

intervene and shape polices.  In 1921 FICCI 

was established by Indian industrialists. 

The Indian industries have started to 

support congress and Ghandi's movement.  

During first provincial election of 1934 

industrial houses provided financial support 

in election process to congress, the support 

also contributed for the winging the 

congress in these provincial election. 

Industrial community wanted congress to be 

in previews of constitutional politics and 

should not follow the path of socialism as 

Nehru was influenced by socialist thoughts. 

That was the time when industrial house 

started to intervene in internal issues of 

congress. In 1936 when congress drafted 

Bombay declaration, 21 industrialist signed 

the declaration as well, which depicts how 

industrial house were actively involved in 

the shaping the politics of congress. The 

socialist view of Nehru was also criticised 

and stressed that socialist model is a 

challenge for peace and prosperity of 

county. In 1944 Bombay plan was prepared 

by prominent industrial houses. The 

Bombay plan provided direction and shaped 

five year plans and industrial polices of 

congress led subsequent governments.

Suggestion and Way Forward For 

Comprehensive Approach For Csr

Since the 1990s, CSR has been emerged in 

several ways: 

? CSR Directly through company 

departments. 

? established owned CSR foundations.
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(www.globalreporting.org, accessed on 

2 J une 2007).

5. Simpson D: Malaysia: transparency - 

industry people at FCTC talks. Tob 

Control 2005, 15:150.

6. Sage Editors: SAGE Brief Guide to 

Corporate Social Responsibility. 

London: Sage Publications; 2012.

7. Stiles K. International support for 

NGOs in Bangladesh: some unintended 

consequences. World Dev.2002; 

30:835-46.

8. Social Accountability International. 

(www.sa- intl.org, accessed on 2 June 

2007).

9. Worldwide Responsible Apparel 

Production. (http://www.wrapapp 

are l .org/modules .php?name=Co

ntent&pa=showpage&pid=3, 2007, 

accessed on 2 June 2007).

marginalized community.

? It is also about how business takes into 

account the economic, social and 

environmental impact of the way it 

operates. 
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Financial Ratio Analysis: A Comparative Study of 
Bombay Rayon Fashions Ltd. & Arvind Ltd.

* Ms. Garima Madaan

ABSTRACT

A financial ratio analysis is a quantitative examination of the information found 

within a company's financial statements. This analysis is based on various line items in a 

company's balance sheet, income statement, or cash flow statement. It can evaluate the 

different aspects of a company's performance. This study is conducted purely based on 

secondary data obtained through the annual reports and the website of the selected 

companies. Various ratios have been calculated for the selected companies to know the 

financial performance and to see which company is better than the other one. After 

comparing the financials, it is clear that position of Arvind Ltd. is better than Bombay 

Rayon Fashions Ltd.

Keywords: Ratio analysis, Financial ratios, Performance
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manages its liabilities. 

Worthy performance is a key for success 

of any business today and it is significant to 

achieve excellence at all levels through 

continuous improvement. Textile being an 

old and conservative industry employing a 

huge labour force, which brings 11% of the 

export income to the country, has to stay 

strong in the country and on the growth path. 

Therefore, the textile companies have been 

taken for the comparison of their financial 

performance. Various indicators such as 

productivity, profitability, stability or the 

quality are used to quantify the efficiency of 

the industries/firms. The mangers' major 

concern in any industry is to improve the 

Introduction

A Financial Ratio is a relationship 

between two accounting figures expressed 

mathematically. Financial ratios are useful 

indicators of a firm's performance and 

financial situation. Most ratios can be 

calculated from information provided by the 

financial statements. Financial ratios can be 

used to analyze trends and to compare the 

firm's financials to those of other firms. In 

some cases, ratio analysis can predict future 

bankruptcy. No matter what kind of 

business a company is in, it must invest in 

assets to perform its operations. Efficiency 

ratios measure how effectively the company 

utilizes these assets, as well as how well it 

45



NirnayNirnay

04

efficiency. These can be also used to analyze 

trends and to compare a firm's financial 

figures to those of competitors or to the 

business sector, in which it belongs to. 

Financial ratios are relationships between 

one or more financial statement items. They 

are used by stock analysts and investors to 

compare companies within an industry or 

sector and is also used by company's 

management to identify internal strengths 

and weaknesses. The financial ratios for 

efficiency and effectiveness assess a 

company's operations and profitability. 

Objective :

The study will examine the financial 

statement and analyze selected companies' 

financial prospects in terms of per share 

ratios, profitability ratios, Liquidity ratios, 

Valuation ratios. So the objectives are:

To study the financial performance of 

Bombay Rayon Fashions Ltd. and Arvind 

Ltd.

To compare the financial performance of 

Bombay Rayon Fashions Ltd. and Arvind 

Ltd.

Research Methodology:

The aim of the research is to do the 

comparative financial ratio analysis of the 

selected companies. The data for the same 

has been collected from the annual reports 

of the selected companies from March 2008 

- 2014, so the data source is secondary 

research. Both companies are listed 

companies on the Indian major stock 

exchanges BSE and NSE.

productivity and performance. One of the 

ways to evaluate the productivity is to find 

the financial stability and soundness that 

helps in knowing the productivity level of 

the firm. This could be done by analyzing 

the financial position in terms of the firm's 

financial ratios in comparison with the 

industry averages or by comparing with the 

firm's own past performance. Efficient 

management of influencing financial 

factors is the key element for upgrading a 

firm's productivity and thus financial 

efficiency. 

Financial efficiency is a measure of an 

organization's ability to translate its 

financial resources into successful mission 

related activities. It measures the intensity 

with which a business uses its assets to 

genera te  g ross  r evenue  and  the  

effectiveness of producing, purchasing, 

pricing, financing, and marketing decisions. 

At the micro level financial efficiency refers 

to the efficiency with which resources are 

correctly allocated among competing uses 

at a point of time. Financial efficiency is a 

measure of how effectively an organization 

has managed certain risk and return, 

liquidity and profitability in the use of its 

financial resources. It is regarded as a 

measure of total efficiency and the extent of 

the profitability, liquidity, productivity and 

capital strength can be taken as a final proof 

of a financial efficiency.

The financial ratios are generally 

understood as measures of firm and industry 
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Table : 1 Analysis : Bombay Rayon Fashions Ltd.

Mar-14 Mar-13 Mar-12 Mar-11 Mar-10 Mar-09 Mar-08

Per Share Ratios

Basic EPS (Rs.) -30.45 14.02 15.5 19.06 15.72 21.49 19.23

Diluted EPS (Rs.) -30.45 14.02 14.67 17.7 15.72 21.49 19.23

Cash EPS (Rs.) -9.96 34.17 31.48 28.41 21.8 27.97 24.28

Book Value [ExclRevalReserve]/Share 205.1 235.55 221.53 208.38 170.63 123.94 95.97

Book Value [InclRevalReserve]/Share 205.1 235.55 221.53 208.38 170.63 123.94 95.97

Revenue from Operations/Share (Rs.) 216 237.35 203.19 176.3 144.3 194.27 147

PBDIT/Share (Rs.) 33.55 63.83 55.45 44.13 36.03 47.19 36.39

PBIT/Share (Rs.) 13.07 43.68 39.31 33.44 29.95 40.71 31.34

PBT/Share (Rs.) -20.38 23.03 22.86 22.09 21.59 31.16 27.24

Net Profit/Share (Rs.) -30.45 14.02 15.34 17.72 15.72 21.49 19.23

Profitability Ratios

PBDIT Margin (%) 15.53 26.89 27.29 25.02 24.96 24.29 24.75

PBIT Margin (%) 6.04 18.4 19.34 18.96 20.75 20.95 21.31

PBT Margin (%) -9.43 9.7 11.24 12.52 14.96 16.04 18.52

Net Profit Margin (%) -14.09 5.9 7.55 10.05 10.89 11.06 13.07

Return on Networth / Equity (%) -14.84 5.95 6.92 8.5 9.21 17.33 20.03

Return on Capital Employed (%) -7.22 3.77 4.52 5.46 5.13 6.19 11.25

Return on Assets (%) -4.84 2.27 2.82 3.54 3.74 4.77 8.37

Total Debt/Equity (X) 1.64 1.14 1.08 1.07 1.3 2 1.18

Asset Turnover Ratio (%) 34.33 38.54 37.44 35.23 34.36 43.18 64

Liquidity Ratios

Current Ratio (X) 1.52 1.15 1.1 0.97 1.4 1.69 1.92

Quick Ratio (X) 0.64 0.47 0.45 0.41 0.85 1.02 1.05

Inventory Turnover Ratio (X) 1.19 1.41 1.54 1.79 2.32 2.83 2.88

Earnings Retention Ratio (%) 0 100 100 91.26 90.46 90.59 92.2

Cash Earnings Retention Ratio (%) 0 100 100 94.55 93.13 92.77 93.83

Valuation Ratios

Enterprise Value (Cr.) 7,339.89 6,857.35 6,470.94 6,138.10 4,875.59 2,707.41 2,500.03

EV/Net Operating Revenue (X) 2.52 2.15 2.37 2.72 3.02 2.02 2.7

EV/EBITDA (X) 16.25 7.98 8.67 10.88 12.09 8.3 10.9

MarketCap/Net Operating Revenue (X) 1 1.05 1.23 1.47 1.5 0.76 1.99

Retention Ratios (%) 0 100 100 91.25 90.45 90.58 92.19

Price/BV (X) 1.06 1.05 1.13 1.24 1.27 1.19 3.04

Price/Net Operating Revenue 1 1.05 1.23 1.47 1.5 0.76 1.99

Earnings Yield -0.14 0.06 0.06 0.07 0.07 0.15 0.07

Key Financial Ratios of Bombay Rayon Fashions

Source:  Compiled from the Annual Report - 2008 to 2014.
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highest in 2008 and the lowest in 2014. 

Return on capital employed and Return on 

assets also is the highest in 2008 and the 

lowest in 2014. It clearly shows that the 

company's profitability is worsening over 

the period taken. It means that the company 

is seeking to improve on its profitability, 

which could be possible by reducing costs, 

increasing sales, and paying off debt or 

restructuring. Mainly, all the profitability 

ratios kept fluctuating within a narrow range 

and then drastically decreased in 2014, 

which is not a good signal for the financial 

performance. The same can be seen with 

Asset turnover ratio. It is the highest in 2008 

which is 64% and the lowest in 2014 i.e. 

34.33%. Debt equity ratio is continuously 

high, which is more than one for the entire 

period taken under study, showing more 

debt in the capital structure, so is more risk 

and the chances of getting into financial 

distress.

Liquidity Ratios :

It looks at whether or not a firm can pay 

its current debt with its current assets. A 

company that is consistently having trouble 

meeting its short-term debt is at a higher risk 

of bankruptcy, liquidity ratios are a good 

measure of whether a company will be able 

to comfortably continue as a going concern. 

In general, a high inventory turnover 

indicates efficient operations. A low 

inventory turnover compared to the industry 

Per Share Ratios :

Earnings per share is the same as any 

profitability or market prospect ratio. 

Higher earnings per share is always better 

than a lower ratio because this means the 

company is more profitable and the 

company has more profits to distribute to its 

shareholders.

EPS of this company is higher in the 

year March, 2009 and lowest and negative 

in March, 2014, indicating deteriorating 

performance for the shareholders.

Revenue from operation per share is the 

highest in March 2013 out of given years of 

worth 237.35 crores but reduced further to 

216 crores in 2014 and the lowest in the year 

March 2010 i.e. 144.3 crores. Positive 

revenue from operations, PBDIT per share 

and negative/ very low PBT per share and 

earning per share indicates that the company 

has high value of interest or taxes and the 

non-operating expenses to incur.

Profitability Ratios :

If profitability ratio has a higher value 

relative to same ratio from a previous 

period, it indicates that the company is 

doing well. Considering the period taken 

under study, PBDIT Margin of this 

company is the highest in the year March 

2012 and the lowest in March 2014. Net 

profit margin is the highest in march 2008 

and the lowest, in negative figures in March 

2014. Return on Net worth per equity is the 
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declining over the period. Considering poor 

profitability and decreasing liquidity, the 

concern for the financial performance of the 

company is evident.  

Valuation Ratios :

Valuation ratios are used to analyze the 

attractiveness of an investment in a 

company. A high valuation ratio shows the 

goodness of the company. Enterprise value 

is calculated as the market capitalization 

plus debt, minority interest and preferred 

shares, minus total cash and cash 

equivalents. The increase in EV in this case 

is the increase in debt taken by the company, 

which is not a good indicator as we can see 

the decreasing trend of profits of the 

company. Price to book value is the highest 

(3.04) in the year 2008 and kept on 

fluctuating and reached 1.06 in 2014, 

showing the dwindling confidence of the 

investors in the company. 

average and competitors means poor 

inventories management. It may be an 

indication of either a slow-down in demand 

or over-stocking of inventories. Inventory 

turnover ratio is the highest in the year 2008 

and the lowest in 2014. Retention Ratio 

indicates the percentage of a company's 

earnings that are not paid out in dividends 

but credited to retained earnings. Earning 

retention ratio shows very less or no 

dividend payout to the shareholders. The 

reason in this case is obvious from above 

that the profitability of the company is not 

appropriate. Ideal Current ratio is 2:1 and in 

this company Current ratio is the highest in 

2008 and also near to the ideal ratio, it is 

1.92:1 and the lowest in year 2011. Ideal 

quick ratio is 1:1. We can see continuous 

decrease in the quick ratio of the company 

over the years selected for study. Overall the 

liquidity condition of the company is 

Arvind Ltd.   Table-1.2

 

Mar-14 Mar-13 Mar-12 Mar 11 Mar-10 Mar-09 Mar-08

Per Share Ratios

Basic EPS (Rs.) 14 10.12 16.83 5.64 2.24 -5.84 1.19

Diluted EPS (Rs.) 14 10.12 16.83 5.63 2.24 -5.84 1.19

Cash EPS (Rs.) 20.1 15.96 22.18 9.86 7.15 -0.27 7.43

Book Value 91.47 78.35 67.85 58.56 57.73 52 63.55

Book Value 102.11 89.11 79.04 70.58 60.89 52.64 64.66

Revenue from Operations/Share 184.97 146.5 137.22 105.47 99.87 107.08 101.07

PBDIT/Share (Rs.) 34.05 26.36 25.02 17.22 16.34 9.8 14.89

PBIT/Share (Rs.) 27.94 20.53 19.89 12.66 11.43 4.22 8.65

PBT/Share (Rs.) 15.83 10.12 9.28 5.3 2.23 -5.56 0.56

Net Profit/Share (Rs.) 14 10.12 17.05 5.3 2.24 -5.84 1.19

Key Financial Ratios of Arvind Ltd.  
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Profitability Ratios

PBDIT Margin (%) 18.4 17.99 18.23 16.33 16.35 9.14 14.73

PBIT Margin (%) 15.1 14.01 14.49 12 11.44 3.94 8.55

PBT Margin (%) 8.55 6.91 6.76 5.02 2.23 -5.18 0.55

Net Profit Margin (%) 7.56 6.91 12.42 5.02 2.24 -5.45 1.17

Return on Networth / Equity (%) 15.3 12.92 25.13 9.04 3.88 -11.23 1.86

Return on Capital Employed (%) 9.34 7.98 15.58 5.16 2.06 -5.19 0.96

Return on Assets (%) 5.98 4.94 9.39 3.16 1.38 -3.34 0.69

Total Debt/Equity (X) 0.95 0.97 0.93 1.07 1.4 1.78 1.35

Asset Turnover Ratio (%) 79.14 71.54 75.61 62.99 61.87 61.27 59.21

Liquidity Ratios

Current Ratio (X) 1.12 1 0.9 1.03 1.21 1.17 1.42

Quick Ratio (X) 0.68 0.56 0.5 0.61 0.86 0.74 0.87

Inventory Turnover Ratio (X) 5.07 4.31 4.8 3.84 5.36 4.03 3.85

Earnings Retention Ratio (%) 83.22 83.7 94.06 100 0 0 0

Cash Earnings Retention Ratio (%) 88.31 89.66 95.44 100 0 0 0

Valuation Ratios

Enterprise Value (Cr.) 6,607.19 3,809.27 3,663.35 3,327.21 2,611.53 2,310.34 2,715.79

EV/Net Operating Revenue (X) 1.38 1.01 1.05 1.24 1.13 0.99 1.23

EV/EBITDA (X) 7.52 5.6 5.75 7.59 6.89 10.77 8.33

MarketCap/Net Operating 0.94 0.53 0.6 0.65 0.34 0.13 0.37

Retention Ratios (%) 83.21 83.69 94.05 100 0 0 0

Price/BV (X) 1.9 0.99 1.22 1.18 0.59 0.26 0.59

Price/Net Operating Revenue 0.94 0.53 0.6 0.65 0.34 0.13 0.37

Earnings Yield 0.08 0.13 0.21 0.08 0.07 -0.44 0.03

Source:  Compiled from the Annual Report - 2008 to 2015.

and lowest in March, 2010, i.e. 99.87, again 

showing the improvement in per share ratio. 

Overall, the improvement can be seen in 

almost all per share ratios namely PBDIT 

per share, PBIT per share, PBT per share 

and Net Profit per share. It clearly indicates 

that the company's financial performance as 

per these ratios is improving over the time 

period selected.

Profitability Ratios

PBDIT Margin of this company is the 

highest in the year March 2014 and lowest 

in March 2009. Net profit margin is the 

Per Share Ratios

Higher earnings per share is always 

better than a lower ratio because this means 

the company is more profitable and the 

company has more profits to distribute to its 

shareholders. EPS of this company is the 

highest in the year 2012 i.e. 16.83 and the 

lowest in 2009 i.e. -5.84 and accounted as 14 

in 2014. So overall, EPS has improved for 

the company over the time period taken 

under study. Also, it can be seen that the 

revenue from operations per share is the 

highest in March 2014 as the ratio is 184.97 
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and both the ratios are showing a decreasing 

trend over the period selected, showing the 

improvement in Capital Structure of the 

company.

Valuation Ratios

Price per book value is the highest in the 

year 2014 and the lowest in the year 2009. It 

shows more confidence of investors in the 

company in the recent years of the study. 

The enterprise value of this company is the 

highest in the year 2014 i.e. 7339.89 crore 

and it is increasing year to year except in 

year 2009. So, it can be concluded that the 

overall valuation of the company is 

improving over the selected period of study.

Conclusion:

After analyzing the above ratios under the 

broad category of Per Share Ratios, 

Profitability, Liquidity and Valuation ratios. 

It is clear from the above that Bombay 

Rayon Fashions Ltd. results have worsened 

over the selected period of time. The Per 

share value of the company had gone down 

drastically and entered negative figure, 

profitability ratios have also decreased and 

these also showed negative values in the 

later years of the study showing losses for 

the firm, Liquidity had decreased and 

therefore the valuation figures of the 

company were also poor. In comparison to 

all these ratios, the figures for Arvind Ltd. is 

better for all the categories of the ratios 

analyzed (Per share ratios, Profitability, 

Liquidity and Valuation) and individually 

also the various ratios have improved for 

this company over a period of time. 

highest in March 2012 and the lowest and 

also noted to be in negative figures in 2009. 

Return on Net worth per equity, return on 

capital employed and return on assets is the 

highest in 2012 (25.13%) and the lowest in 

2009. Asset turnover ratio is the highest in 

2014 which is 79.14% and the lowest in 

2008 i.e. 59.21%. So, overall the company's 

profitability has improved over the time 

selected. Debt equity ratio is highest in 

March 2009 and followed a declining trend 

over the period selected. It indicates that the 

company improved on various profitability 

parameters in the year 2012 and manages to 

retain the numbers and overall an increasing 

trend over the period taken for study. 

Liquidity Ratios

It looks at whether or not a firm can pay 

its current debt with its current assets. 

Inventory turnover ratio is moreover 

consistent for the company over the selected 

term. Retention ratio indicates the 

percentage of a company's earnings that are 

not paid out in dividends but credited to 

retained earnings. Earning retention ratio is 

the highest in the year 2011 which is 100% 

and the lowest in the year 2014 which is 

83.21% but still a high value to be retained 

as the company's profits can be observed 

from the above table. Cash earnings 

retention ratio is the highest in March 2011 

and the lowest in the year March 2014.

Current ratio can be observed nearing 

1.2 over the term selected and ideal quick 

ratio is 1:1 and for this company, it can be 

observed nearing 0.7 over the term selected 
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4(2), 6-8.

5. Bansal, L.K. and Gupta, R.K. (1985), 

"Financial R a t i o  A n a l y s i s  a n d  

S t a t i s t i c s " ,  T h e  M a n a g e m e n t  

Accountant, vol. 20, No.12, December 

1985, pp. 673- 676.

6. Dash, D.K. (1999), "Financial 

Performance Evaluation through Ratio 

Ana lys i s  :  A Case  S tudy  o f  

Nawanagar Co- Operative Bank, 

Jamnagar, (Gujarat)", Co- operative 

Perspective, vol. 34, No. 2, July- Sep 

1999, pp. 63- 69.

7. Fraser L., & Ormiston A. (2010). 

Understanding Financial Statements. 

(9th ed.). New Jersey. 

Therefore, it is clear that the financial 

position of Arvind Ltd. is better in 

comparison to Bombay Rayon Fashions 

Ltd. and the future of Arvind Ltd. as per its 

financial figures appears promising and 

Bombay Rayon Fashions Ltd. appears to be 

in financial distress.
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Ethical Issues in E-commerce
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ABSTRACT :

E-commerce presents a universal of opportunities for doing business, reach to the 

global market and people get beneficial as they can purchase goods and services over the 

internet without going outside or leaving home or office at any time. E-commerce 

provides opportunities for doing business over the internet. As a like new business has 

issue and risks, e-commerce has some issues too. It is very important to understand the 

ethical issues concerning e-commerce. The business should ensure a safe and secure 

environment for trading with customers and stakeholders. Business ethics is a moral 

principles applied in the commercial world Business ethics are implemented in order to 

ensure that a certain required level of trust exists between consumers and various forms 

of market participants with businesses. Ethics become a term very flexible and have many 

different aspects. Business ethics provide guidelines for acceptable behavior by 

organizations in their strategy formulation and day-to-day operations. In other hand in 

business which is growing on internet has issue of unethical behavior.Even many 

consumers and businesses are reveling in e-commerce consumer problems related to 

online selling and purchasing become the dark side of the issue. Now-a-days ethics in E-

commerce business are obligated because many organizations are only interested in 

making money despite the ethical costs or the harm they would probably cause to people 

or even to nature. 

Keywords : E-commerce, Business ethics, Ethical Issues, Security 
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continues its victorious march throughout 

the globe. Given the huge increase it's no 

wonder so many people decide to try their 

luck and build an online shop. Emerging 

markets also pick up the pace, promising a 

terrific and intriguing experience for both 

Introduction

As new online sales platforms and Web 

design tools continue to emerge, becoming 

an e-commerce entrepreneur is an 

increasingly attainable dream for many 

aspiring business owners. E-commerce 
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information technology. Electronic 

commerce, commonly known as E-

commerce is trading products or services 

using computer networks, such as the 

Internet E-commerce usually employs main 

practices like buy or sell on websites. E-

Commerce is the ability of a organization to 

have adynamic presence on the Internet 

which allowed the organization to conduct 

its business electronically, basically having 

an electronic shop. Products can be 

advertised, sold and paid for all 

electronically without the need for it to be 

processed by a human being. Due to the 

hugeness of the internet advertising and the 

website can bee xposed to hundreds of 

people around the world for almost zero 

cost. And for to meet consumers demand the 

websites can always be kept up to date with 

all latest products and information. The 

biggest advantage of E-Commerce is the 

ability to provide less time consuming and 

secure shopping transactions via the internet 

and coupled with almost  instant  

verification. E-commerce is far better than 

traditional business, as it is open for 24 

hours and provides the global market too. In 

the broad meaning electronic commerce (E-

commerce) is a means of conducting 

business over the internet.

Concept of Business Ethics

Each society forms a set of rules that 

establishes the boundaries of generally 

accepted behavior. These rules are often 

expressed in statements about how people 

should behave, and they fit together to form 

sellers and consumers alike. In order to be 

successful in the dense online shop jungle, 

customers have to keep the current e-

commerce trends in mind. Insight into the 

rules of the game will give a competitive 

edge, no matter if customers are just starting 

or are a part of an established brand. The use 

of information technology in society is 

creating a rather unique set of ethical issues 

that requires the making of new moral 

choice son the part of society and has 

spawned special implications for its 

members. Technology itself is not the only, 

nor necessarily the most responsible,cause 

of these issues.

Objective of the study 

? To get about the concept of e-commerce 

and business ethics

? To search the major ethical issues in 

e-commerce

? To know about the ethical implication 

on e-commerce 

Research Methodology 

The article focuses on extensive study 

of secondary data collected from various 

books, National and international Journals, 

publications from various websites which 

focused on various aspects of e-commerce 

and ethical issues.

Concept of e-commerce 

Today, some considerable time after the 

dot com/Internetrevolution, electronic 

commerce (e-commerce) remains a 

relatively new, emerging and constantly 

changing area of business management and 
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Importance of Ethics in E-commerce 

Although the growth of e-commerce 

continues to provide businesses with more 

opportunities, the e-commerce industry 

faces many of the same ethical issues as 

traditional brick-and-mortar businesses. A 

key advantage of conducting e-business is 

that it gives small businesses access to a 

broader consumer market so they can 

compete with larger businesses. It is harder 

to gain trust on line because customers don't 

know about the retailer or organisation and 

they don't know the customers. However, 

it's up to the business owner to let customers 

know that a site is a safe and secure place for 

them to shop. Identifying a set of business 

values tells customers that organizations are 

committed to providing quality service and 

that take responsibility for the business 

decisions made by customers. Some 

companies publish their business principles 

on their websites for visitors trafficking the 

site to view.

Ethical Issues in E-commerce

At the early ages of its emergence, the 

Internet only became the platform to search 

information and to communicate with 

people. But now, we can say that Internet 

has been commercialized (thus the term e-

commerce become known). Nowadays, 

almost all trading and business activities 

including banking can be done online. This 

trend gives a lot of advantages both to 

consumers and business organizations. 

However, the other awful side about e-

commerce also cannot be ignored. What we 

the moral code by which a society lives. 

Ethics is a set of beliefs about right and 

wrong behavior within a society. Ethical 

behavior conforms to generally accepted 

norms-many of which are almost universal. 

Morals are one's personal beliefs about right 

and wrong, while the term ethics describes 

standards or codes of behavior expected of 

an individual by a group (nation, 

organization, profession) to which an 

individual belongs. Business Ethics is the 

study of business situations, activities, and 

decisions where issues of right and wrong 

are addressed. Right and Wrong in morality, 

commercially, strategically or financially. 

Managers use several important alternatives 

when confronted with making ethical 

decisions on business issues. These include:

1) Stockholder Theory - Holds that 

managers are agents of the stockholders, 

and their only ethical responsibility is to 

increase the profits of the business, without 

violating the law or engaging in fraudulent 

practices.

2) Social Contract Theory - States that 

companies have ethical responsibility to all 

members of society, which allow 

corporations to exist based on a social 

contract.

3) Stakeholder Theory - Maintains that 

manager shave an ethical responsibility to 

manage a firm for the benefit of all of its 

stakeholders, which are all individuals and 

groups that have a stake in or claim on a 

company.
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clothing site, a cyber squatter might register 

Fancy Shirts Clothing. com and hope to rank 

high on a search engine's results page, also 

by including related words in the hidden 

tags of its Web pages. The site might sell a 

competitive product or make money from 

ads.

? Privacy Invasion

Privacy invasion means Offensive or 

unjustifiable access obtained to someone's 

personality or personal affairs without his or 

her permission and or knowledge. This issue 

is related to consumer, the privacy invasion 

occur when the personal details belonging 

to consumers are exposed to the 

unauthorized party. It may occur in three 

ways.

a)  Electronic commerce businesses buy 

information about individuals such as their 

personal details, shopping habits and web 

page visitation listings. This can be done 

with or without the individual's knowledge 

by using different computing technologies. 

A large number of web sites, which require 

users to create member name, also ask for 

personal details. These details are then often 

sold on to companies to aid in the marketing 

and selling of their products.

b) The personal information of consumers 

being transmitted may be intercepted by 

anyone other than the person whom it is 

intended to. Protecting the privacy of 

communication is a great challenge due to 

the very nature of the online medium, an 

open network of digital telecommuni-

cations. It is technically and economically 

mean the awful side is about the ethical 

issue in e-commerce. 

? Web Spoofing

Website spoofing is the act of creating a 

website with the intention of misleading 

readers that the website has been created by 

a different person or organization. 

Normally, the spoof website will adopt the 

design of the target website and sometimes 

has a similar URL. The actual site, however, 

is hosted in a different location, usually for 

the purpose of gathering personal or 

confidential information that is used in 

identity theft. For example if the attacker 

sets up a site called www.micros0ft.com 

using the number zero in place of the letter 

O, which many users sometimes type by 

mistake, then users might find themselves in 

a situation that they do not realize that they 

are using a bogus web-site and thus they 

give their credit card details or other 

confidential information.

? Cyber-Squatting

Cyber-squatting is an activity in which a 

person orfirm register, purchase and uses 

the existing domain name, belonging to the 

well-knownorganization, for the purpose of 

infringing its trademarks. This type of 

person or firm, called cyber-squatters 

usually infringes the trademarks to extort 

the payment from original trademark's 

owner. The extortion of payment occurs 

whenthey offer the prices which are far 

greater than what they have paid to purchase 

the organization's domain name. For 

example, if fancy-shirts.comwere a popular 
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unwanted advertisement or correspondence 

over the Internet. The individual who spam 

their e-mail is usually called spammer. 

Many spammers broadcast their e-mail for 

the purpose of trying to get people's 

financial information such as credit card or 

account bank numbers in order to defraud 

them. The example of fraud using e-mail is 

spammers will attract consumers to enter 

their personal information on fake website 

using e-mail, forged to look like it is from 

authorized organization such as bank. The 

content of e-mail often directs the 

consumers to the fake website in order to 

attract them to fill their personal 

information such as credit card or bank 

account's details. This technique is called 

phishing.

Ethical Implication on E-commerce

The Internet has created a new 

economic ecosystem, the e-commerce 

marketplace, and it has become the virtual 

main street of the world. Providing a quick 

and convenient way of exchanging goods 

and services both regionally and globally, e-

commerce has boomed. When using the 

Internet and E-Commerce is important to 

remember that there are many legal, moral 

and ethical issues to consider. Ethical, 

social, and political issues are closely 

linked.

Businesses entering the e-commerce 

world will be facing a new set of ethical 

challenges. It is easy for businesses to 

become sidetracked in the technical 

challenges of operating in this way and to 

impossible to patch all the holes through 

which unauthorized intruders may gain 

access.

c) Malicious programs delivered quietly 

via web pages could reveal credit card 

numbers, user names, and passwords that 

are frequently stored in special files called 

cookies. Because the internet is stateless 

and cannot remember a response from one 

web page view to another, cookies help 

solve the problem of remembering customer 

order information or user names or 

passwords.

? Online Piracy

The online piracy can be defined as 

unauthorized copyright of electronic 

intellectual property such as e-books, music 

or videos. This unethical activity occurs 

when the Internet users use the software and 

hardware technology in an illicit manner to 

transfer the electronic intellectual property 

over the Internet. For example, some web-

based applications such as www.napster 

.com have enabled large scale exploitation 

of music samples and audio formats. 

Software that is available for free of cost on 

the Internet allows the transfer of music and 

videos without the authorization of rights 

holders. Moreover, CD burners and portable 

MP3 players allow copyright violations to 

occur rather easily.

? Email Spamming

E-mail spamming, also known as 

unsolicited commercial e-mail (UCE) 

involves using e-mailto send or broadcast 
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search engine marketing, and online 
advertising frauds and all types of e- 
business email scams to contend with. 
Applying good ethical standards to the 
online world is a direct reflection of your 
business online. Ethics affects all aspects of 
business. It affects first and foremost 
company's brand image and subsequently 
how sales, marketing, and advertising 
principles are applied to the task of making 
company profitable for the long. Ethics 
affects employees, and how they represent 
company online, on the phone, in person, 
and all types of customer service and 
customer relations when dealing with 
buyers, engineers, sales leads, and potential 
customers.
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pay little attention to the ethical 

implications. There are many ethical 

implications for businesses to run into that 

would normally be addressed when doing 

business face to face, for example selling 

tobacco and alcohol to an underage minor 

over the internet, this is impossible to 

regulate easily and affectively as it would be 

if the person walked into a store, not only is 

this unethical but it is also illegal. Another 

case of this was a case when a community 

pharmacy decided to start up a E-Commerce 

site, of course here there was plenty of 

Moral and Ethical decisions to be made 

here, as Pharmaceuticals are different from 

other items of commerce, particularly in 

that they should only be used as and when 

they were required.

Conclusion 

The Internet is a growing and a 
continually evolving creature that will live 
on in infinite. Whatever is written and 
published online today will likely be there 
tomorrow and possibly be recoverable 
forever. Imagine the billions upon billions 
of text information in web pages, 
publications, and books that are and will be 
stored for a long time to come. Security and 
privacy concerns, along with e-business 
regulatory issues will become more 
prevalent. It will become more difficult to 
figure out who you can trust online, which 
websites are safe to visit, along with all the 
unethical, illegal, Internet marketing 
schemes, search engine optimization, 
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